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e) employee training and development;  
f) employee discount programs. 
In the case of an employee, being enlisted with an employee leasing 

company is a better deal because the professional employment organization 
negotiates better future health insurance and other benefits. In this way, 
irrespective of the size of the company, the employees enjoy their standard level 
and quality benefits. Also, the remuneration and the performance reviews or 
assessments are taken care of by the employee leasing organization and not by the 
company. 

However, employee leasing is not a perfect solution for some companies. 
These workers are not completely controlled by the management and hence, 
communication could be a problem. The conflicts, if any, have to be sorted out by 
the representatives of the employee leasing agency. 

In fact, employee leasing is just like hiring workers for some period of time 
but they are working for leasing firm constantly. Moreover, they have a permanent 
job and higher weekly wages. However, employee leasing is a very good choice 
for owners of only small- and medium-sized businesses who want to focus on the 
business, but not on the administrative burdens behind it. Thus, employee leasing 
solutions can help small- and medium-sized companies keep their business 
competitive and profitable. 
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In an era of globalization and internationalization of production the sole 
criterion of efficiency and demand of products is competitive. At present there is 
no single definition of "competitiveness." The main factors that determine the 
possibility of multiple interpretations of this concept are the different starting 
positions of economists, as well as the fact that a manufacturer is considered a 
separate enterprise, industry or the economy as a whole. 

Competitiveness is a relative term, since the successful competitor in the 
markets of some products will be completely uncompetitive in the other. This 
creates a need to distinguish between competitiveness on domestic and foreign 
markets. 

The study of the competitiveness necessitates the development of effective, 
easy-to-use tools, techniques, allowing the company to the maximum degree of 
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objectivity to assess the competitiveness of their products on the market. The 
analysis estimates the level of competitiveness is the basis for the differentiation of 
the proposal and creates a unique set of related competitive advantages that are 
attractive from the standpoint of consumers in the target segment. In addition, the 
company is able to more effectively manage the processes of improving the 
commercial series, based on the results of the study. 

The most competitive sectors of the economy of the Republic of Belarus are 
the chemical and petrochemical industry, ferrous metallurgy, automobile, tractor 
and agricultural machinery. 

The competitiveness of Belarusian products is provided in the first place, the 
creation of high technology products with the use of new materials advanced 
resource-saving technologies and equipment. 

At the present time it is relevant to introduce to the Belarusian enterprises 
integrated quality systems based on a set of international standards. 

Belarusian products are competitive not only on the outside, but on the 
domestic market. In recent years, competitive in domestic and foreign markets, 
Belarusian Steel Services in the first place - transport tourism, construction, and 
telecommunications services. 

However, it should be noted and that the companies of Belarus have larger 
reserves of production capacities, which are not produced a sufficient number of 
competitive products. Reduced demand for the products of poor quality leads to a 
shortage of funds for the purchase of new equipment, purchase of material 
resources, paying decent wages. Low wages reduces the interest of workers to the 
results of his labor, which is reflected in product design deficiencies, ineffective 
marketing and lack of quality advertising, reduction of labor discipline, etc. 

Issue a set of technically sophisticated products, consumer goods that can 
compete abroad, efficient organization and effective management are way out of 
economic crisis and depend only on the people themselves. Therefore, the 
Belarusian enterprises to improve competitiveness of products, it is advisable to 
conduct professionally organized marketing campaign that will not only increase 
sales but also the competitiveness of products. 

The competitiveness of Belarusian companies - this is an idea that can unite 
people, regardless of their political preferences and social status. 

Therefore, the problem of quality and competitiveness is the key to the 
Belarusian enterprises, contributing to the apparent increased interest in the 
strategic business issues and the issue of quality as well as approaches and 
methods to solve them, to put it in different forms: 

- focusing efforts on a wide range of companies establishing production 
competitive in their characteristics; 

- studying the experience of Western companies that supply products to the 
world market, superior to their domestic settings, for possible use in his company; 
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- enhance the development and implementation of quality management 
system conforming to international standards. 
 

PROBLEMS OF THE DEVELOPMENT OF SMALL ENTERPRISE IN 
RUSSIA 

 
Morozova E. V. 
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The development of small enterprise in the Russian Federation acts as one of 
the essential leverage in stability maintenance of its economic system. At present 
the whole business needs a financial support. One of the main and most important 
ideas is a financial support of small and medium enterprise, including soft loans. 
At present small enterprise is being developed mainly in intermediary sphere and 
branches which don't demand considerable capital investments, meantime such 
strong market as  scientific and technical innovations and  information is not being 
developed. 

To help the further development of small enterprise the state should:  
• increase a financial support of small enterprise 
• hold special competition on placing the state budget means in non-state banks 
• expand the small enterprise access to bank credits 
• carry out credit financing of small enterprise on easy and favorable terms  
• create new and expand active warranty funds - special noncommercial funds 
• develop the market of micro-financial services supplied to small business.  
• develop the system of non-bank micro-financial institutions 

To draw a conclusion we can say that the formation of a complete institution 
of small business in the Russian economic system still far isn't finished. The 
proceeding instability in the economy and the expressed non-equilibrium of the 
market prove this while small business development could play a pivotal role in 
softening of economic and social consequences of developing crisis. 
 

NATURAL MONOPOLIES REFORMING 
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Among a lot of relevant problems in market investigation and governmental 

regulation’s sphere the question about expediency and aftermath of  natural 
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