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MarepuanoM ucciIeoBaHHus HOCITYKHIIM COBPEMEHHBIE TEKCTHI PEKJIAMBbl, OIYyOJIHKO-
BaHHbIE B )XypHanax The Art of Design, Interior Design Today. Onupasice Ha pe3ynbTa-
THl aHAJM3a BBHIOOPKH, aBTOP BBIACISIET HanOOJIee 3HAUUMBIE CIIOCOOBI S3BIKOBOTO BO-
IUIOILEHUS PEKJIAMHBIX COOOIIeHUH, oOecrieuynBaromue Uux 3QQGEeKTUBHOCTh U BO3CH-
CTBHE Ha IIEJIEBYIO ayIUTOPHIO.

Knioueswvie cnosa: npodeccuoHabHasi KOMMYHHUKALUS; PEKJIAMHbIN TEKCT; JTMHTBUCTH-
YyecKkre 0co0eHHOCTH; MeTadopa; NU3aiiH U apXUTEKTypPa; aHTTIMACKUHN S3BIK.

Pexnama naBHO cTajna HEOTHEMIIEMOW YacThIO KU3HU COBPEMEHHOTO
yenoBeka. [[poyHo 00OCHOBABIIMCh B KOMMYHHKATHBHOM TPOCTPAHCTBE
COLIMYMa, OHA OKPYXaeT Hac MOBCOAY (paauo, TeneBuacHue, MHTEpHET,
rasersl, )KypHaibl U T.4.). CleayeTr Npu3HaTh, 4YTO Ha JAHHOM dTale pa3BU-
TUS UUBWIM3ALUM PEKJIaMa BO MHOKECTBE CBOMX MHPOSBICHUN SIBISETCS
3¢ (GEeKTUBHBIM MeXaHU3MOM (OPMHUPOBAHUS HICANIOB, B3IJIAIOB, BKYCOB,
CTWJIEH TMOBeIeHUs W UeHHOCTe. MIMEHHO 3Ta OCOOEHHOCTh PEKJIAMBI
onpeenuiia HE0OX0JUMOCTh €€ KOMILJIEKCHOT'O U3yY€HHUs, B TOM YHCIIE U B
pyciie TMHTBUCTHUKHU.

HecMoTpst Ha TO, YTO HM3YyYEHHMIO PA3JIUYHBIX ACIEKTOB PEKIAMHOM
KOMMYHUKAIIMH TOCBSIIIEHO OTPOMHOE KOJIMYECTBO pabOT [B yacTHOCTH: 1;
5; 10; 14; 15; 16 u np.], mo ceil neHb, o003HaUeHHas cdepa U300mITyeT
JUCKYCCUOHHBIMU BONPOCAMH OTHOCUTEIBHO CTaTyca si3blKa PEKJIaMBbl, €€
YHUBEPCAIbHBIX U ’THOKYJIbTYPHBIX IPU3HAKOB U T.]I.

Bre Bcsikoro comMmHeHUsI, peKJIaMHBIN TEKCT Kak KirodeBas ¢popma pea-
JU3aliU PEKIIAMHONW KOMMYHHUKAITUU UMEET CBOIO SI3BIKOBYIO CIIEIM(PUKY U
YHUKaJIBHOCTb, COOTBETCTBEHHO, €My IPHUCYIIU OIPEACIICHHbIE XapaKTe-
PUCTHKH, MMOAYEPKHUBAIOLIME €r0 HEMOBTOPUMYIO MPUPOLY U IparmMaruye-
CKYI0 3aAaHHOCTh [6; 15]. IMeHHO Ha BBISIBIEHUM CYIIECTBEHHBIX U
Hanboyee 3HAYMMBIX JTUHTBHUCTUYECKUX OCOOEHHOCTEH AaHTJIOA3BIYHOTO
TEKCTa peKJiaMbl Mbl CPOKycHpyeM BHHMaHHE B paboTe. MarepuanoM uc-
cienoBaHus citykaT 250 aHTIIOA3bIYHBIX [I€YATHBIX PEKJIAMHBIX TEKCTOB U3
o0nacTu au3aiiHa U apXUTEKTYpPbl, OMMyOJIMKOBAaHHBIX B *KypHanax The Art
of Design u Interior Design Today B nmepuon ¢ 2015 roma mo Hacrosiee
BpEMs.

Cpa3y cienaeM OroBOpPKYy O TOM, YTO B paMKaxX HAUIEro MCCIEHOBAHUS
M0/ TS PMUHOM «II€YATHBIM PEKIAMHBIA TEKCT» MbI TIOHUMAaEM 0COOBIM 00-
pa3oM oQOpPMIIEHHOE M OPraHM30BaHHOE COOOIIEHHE, MPU MOMOIIHU KOTO-
pOTO aJpecaHT, 3a/ICUCTBYS ONpPEICICHHbIE KOMMYHUKATUBHBIE TAKTUKU U
CTpaTeruu, OCYIIECTBISAET MICUXOJIOTMYECKOE BO3ACHCTBUE HA IOIyYaTels
uHbopManuu U MOOYXIaeT ero MpUoOpecTH MpeIaraeMblii TOBap WU
yciyry [B wactHocTu: 2; 3; 8; 16]. [loguepkHeM Takke, YTO COBPEMEHHBIM
TEKCT PEKJIaMbl MIPEACTABISIET COO0I KPEOJIN30BaHHBIA TEKCT, T.€. CEMHO-
TUYECKUU (PEHOMEH, COCTOSIINI U3 BepOaJbHbIX U HEBEPOATbHBIX 3HAKOB,
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BKYITIE peaIM3YIONIMX TJIaBHOE MpeIHa3HAYCHHE PEKIAMHOTO COOOIICHUS —
IIPOJIBMKEHNE TOBAapa Ha pbIHKe [2; 9; 11 u np.].

OTMeTHM TaKxe, 9YTO B CUJIY TOTO, YTO PEKJIAMHOE COOOIIECHHE SIBIISICT-
Csl OTUIAYMBAEMON POPMOI KOMMYHHUKAIIMH, OHO CTPEMUTCS K KPaTKOCTH U
JTAKOHUYHOCTH, C OJTHON CTOPOHBI, a C APYroil — K MaKCUMaIbHON HH(DOP-
MaTHUBHOCTH, IMIOCKOJIBKY ajipecaT, pacCMaTPUBAEMBIA KaK MOTCHIIMATbHBIN
KIMEHT (MOTpeOUTens), JOJKEH IMOJIYYUTh MOJHYK HH(POPMAIUIO O pe-
KJIaMUpyeMOM ToBape [2; 4].

OpnHako, HECMOTpPsSI Ha KPAaTKOCTh W JIAKOHUYHOCTH, AHTJIOS3BIYHBIN
TEKCT MMEET CBOIO CIeHU(UKY U OCHOBHBIE CPEJICTBA SI3bIKOBOI'O BOILIO-
IICHUA, KOTOPbIE BKYTI€ HAIleJIEHBI HA PEIICHUE MParMaTuyecKou 3aaaun —
OKa3aHUE BO3JCHCTBHUS Ha PEUUNUEHTA U TMOOYXJACHHE K BBIIOJIHEHUIO
ONpeaeeHHbIX NeHCTBUM (MproOpeTeHrne ToBapa wiu ycayru) [5; 6; 9; 13;
15 u np.].

B pamkax HactosIiei craTbd pacCMOTPHUM KIIFOUEBHIE SI3BIKOBBIE CIIO-
COOBI PEYEBOTO BO3JCHCTBUS, PEKYPPEHTHO HCIIOJIb3yEeMbIE B aHTJIOSA3BIY-
HBIX PEKJIAMHBIX TEKCTaX cepbl AU3aiiHA U aPXUTEKTYPHI.

HccnenoBaTenu cXomATCs BO MHEHHH, YTO PEKJIAMHBIA TEKCT MapKH-
POBaH OIICHOYHOW MPUPOJON, TIPU ITOM BCSKas OIICHKA B KOHTEKCTE pe-
KJIaMbl TATOTEET K MOJIOKUTENbHOMY moiitocy. Mcxons u3 3toro, B pe-
KJIAMHOM TEKCTE MPEBaIUPYyeT KBAJIMTATUBHAS JIEKCHKA, PENpPE3eHTUpYE-
Masi, IPeXKIe BCero, UMEHaMu npuiararenbubivu [7]. [lpuBeaem npumepsr:

1) KAl is delighted to launch a stunning range of cushions, offering a
diverse selection of some of the best-selling fabrics from KAIL

The range incorporates luxurious velvets, striking digital prints,
metallic embroideries and decorative woven designs.

Handmade in the UK and filled with the best quality feather pads ...
[21].

2) Compac Unique Calacatta is a natural stone alternative which
provides better feeling, greater inspiration and higher performance, with
exclusive designs driven by the pursuit of perfection [19].

B mpencraBneHHBIX TpUMEpax PEKIAMHBIX TEKCTOB HAJIMYECTBYIOT
OIICHOYHBIC TMpUJIaraTelibHble stunning, luxurious, exclusive, a TaKxe JEK-
CEMBbI B CPaBHUTEIHHON M TPEBOCXOJHOW CTENEHSIX CpaBHEHHUs the best,
better, greater, higher, KOTOpbIE BKYIIE TTO3BOJISIOT MOJOKUTEIHLHO OXapakK-
TEPU30BaTh TOBAp W, TEM CaMbIM, OKa3aTh BJIMSHUE Ha TOJydaTessl WH-
dbopmarmm.

Oco0yro 3HaUMMOCTh B KOHTEKCTE PEKJIAMHBIX COOOIIeHU# cheprl au-
3aliHa U apXUTEKTYpPbI PHOOpETaeT mporecc MeTapopu3alnu, moapazyme-
BAIOIIUI SAPKYIO aCCOLMAIUIO MEXIY ABYMsI dneMeHTamu. [IpuBeaem mpu-
MEpBI:
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3) One of the pearls of our production is “La Cantina di Paul” the
perfect “Wine Suite”, born from the best international wine expert
experiences, allowing the customer to put the winecellar he loves it [21].

CorynacHO TEKCTy, pEKJIaMUPYEeMbIi TOBap MPEJCTaBIsAET COOOM
OTPOMHYIO IIEHHOCTbh M OTOXIECTBIISIETCS C KEMUYKUHOU (pear! ‘xemuy-
xuHa’). [lomoOHOro poma accouuanus npus3BaHa MOAYEPKHYTh YHUKAIb-
HOCTh U HEMTOBTOPUMOCTbH TOBapa, a Takxke chopMHUpPOBAThH y ajapecara Io-
JIO)KUTETTLHOE OTHOIIICHWE K HEMY M TJIaBHOE — OCTPOE JKeJIaHUe Mpruoodpe-
CTH €ro W cTaTh o0JajaTesieM CTOJb HYXKHOU Bemu (CTOMKa / MmojcTaBKa
JIJIs1 BUH).

B crnenytomem (parmeHTe pekIaMHOTO TEKCTa (UKCHPYEM HaTUdHe
IKCIPECCUBHON MeTadopbl, Oa3uPyIOIIEICs Ha acCOIUAIIMN MEXIy peKia-
MHUPYEMBIM TOBAPOM U MY3bIKOM:

4) Natural Elements Flooring unveils Symphony, a new carpet range in
it innovative TekSilkTM collection. Symphony is a masterpiece in flooring
technology, a true concerto of softness and strength [19].

B npumepe (4) camo Ha3BaHME HOBOM KOJIEKIIUU KOBPOBBIX MOKPBITHI
MetadgopuuHo 1o cBoeit cytu (Symphony ‘CumdboHuUs’) U UMEET MPSMOe
OTHOULIEHUE K MY3BIKE, O YeM CBHJICTEIbCTBYIOT U CIOBApHbIC 3HAYCHUS:
Symphony — a long piece of music usually in four parts and played by an
orchestra [18]. [Tomumo 3Tor0, B MeTadope a true concerto of softness and
Strength nexkcema concerto ‘KOHIEPT CIYKUT CPEJICTBOM BepOanu3aiuu
MeTadopsl U COOTBETCTBYIOIIECH aCCOIMAIIMH, YTO TaKKE TOITBEPKIACTCS
nebuHUALIUEH: concerto —a long piece of music for one or more main solo
instruments and an orchestra [18].

OMIUPUYECKANA aHAIW3 MaTephaia BBIOOPKH BBISBHJI BBICOKYIO da-
CTOTHOCTh MOJIAJIbHBIX IJIAr0JIOB B MIpeeiaX peKIaMHbIX cO0OIIeHu che-
pBI Au3aiiHa U apXUTEKTyphl. [IpuBenem npumepst:

5) Smooth, ultra thin and durable, our concrete microtopping can be
used to cover any surface from walls to floors, worktops to splashbacks.
These cement-based coverings can seamlessly join ceilings, feature walls
and flooring in almost any colour [21].

6) Customers who have had enough of boring, mass-produced furniture
that blends into the background should check our Zespoke’s range. Each
piece of Zespoke furniture is made to order, allowing customers to find a
design and colour combination specific to their interiors [20].

OTMeTuM, 9TO C TOYKH 3PCHHs MParMaTUKH, MOJAIBHBIC TJIAroJibl, C
OJTHOW CTOPOHBI, MCIOJB3YIOTCS C IIEJIBI0 OMUCAHUSI OCOOBIX CBOWCTB M
BO3MOKHOCTEM TOr0 MJIM MHOIO TOBapa (mpumep 5, riaron can), a ¢ apy-
TOi — aKTyaJIM3UPYIOT B KOHTEKCTE COBET, pEKOMEHIauIo (ipumep 6, Tiia-
roi should). OnqHako U B TOM, U B JIPYroM cliydae yrnotrpeoieHue Moaaib-
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HBIX TJIar0JIOB HOCHUT MPEAHAMEPEHHBIA XapaKTep M pacCYMTaHO Ha OIpe-
JICTIEHHBIN MOCHLT ajipecary — yOoeauTh MpuoOpecT ToBap WIIH YCIIYTY.

NmMriepaTuBHas TpuUpoaa PEKIAMHOW KOMMYHHKAIIUHU, IMOApa3yMeBa-
I0I[asT HOMUHALIMIO W pealn3alyi0 TeX WA HHBIX JEHCTBUN, OOBSICHSIET
NPUCYTCTBHE HMMIIEPATUBHBIX KOHCTPYKIMA B PEKJIAMHOM COOOIICHUH,
HaIpumep:

7) Create. Transform. Innovate.

Be inspired with Vicaima and free yourself from the limits of your
imagination [23].

3nmech BCTpedaeM YIMOTpeOJieHne cpasy HECKOJIBKUX WMIIEPATUBHBIX
dbopM, BeIpaXKCHHBIX TJIarojiaMu (create, transform, innovate, free yourself),
IpY TIOMOIIM KOTOPBIX B TEKCTE BEpOATM3YETCS MPHU3BIB K JEHCTBHIM
(‘TBopuTe’, ‘TpancGopmMupyiiTe’, ‘BHEAPANTE HUHHOBALIMU , ‘OCBOOOXKIAaNTE
ce0s1’) U OCYILIECTBIISETCS BO3/IEUCTBHUE HA LIEJIEBYIO ayAUTOPHIO.

OtMmeTuM, 4TO MPU3bIBBI (YCTAHOBKHU) MOTYT OBITh O(OPMIICHBI C aK-
[ICHTOM Ha WHTOHAIMIO. B 3TOM ciydae pekiiamoiaTenn UCIOIb3YIOT BOC-
KJIMIATEIbHBIC MPEIJIOKEHUS, TIPUMEPBI KOTOPBIX MPEACTABICHBI HUXKE.

8) We make the most out of your space! [20].

9) Take the originality in! [19].

OpnHako BHE 3aBUCHMOCTH OT Croco0a akTyanu3aliyd TOW caMoi ycTa-
HOBKH, aBTOPBI PEKJIIAMHBIX TEKCTOB OPHUEHTHPYIOTCS, B TIEPBYIO OYEpEb,
Ha ajipecara, pacCMaTPUBAEMOTr0 B Ka4ECTBE MOTECHIIMAIBHOTO MOTpeOuTe-
JIsl TOBapa WM YCIyTH.

I[ToMMMO BOCKIIMLIATENBHBIX MPEIIOKEHHUM, B TEKCTaX AHIJIOSI3BIYHOU
peKIaMbl TPUCYTCTBYIOT BOIPOCHUTEIBHBIC MPEIIOKECHHS, MCTIOIb3YEeMbIe
pEeKIaMOIaTEIISIMU ISl YCTAHOBJICHHUSI KOHTAKTa C IIEJIEBOM ayJAUTOPUEH U
OKa3aHus Bo3JeucTBUs Ha Hee [12]. PaccMoTpum npumep:

10) Looking for a superior interior?

Are you dreaming of an interior with that little something extra? Do
you wish to embellish your facade with a baroque or modern decorative
element? Are you an architect, interior specialist or painter / installer, who
likes to surprise your customer with that one specific tasteful element?

Check out our full cornice moulding product range [22].

[Tpumep (10) sBnsieTcss sipKkoil U HanOoJiee TUMUYHOW MILTIOCTPAIMEH
UCIIOJIb30BAHUSI BOIIPOCOB B KOHTEKCTE PEKJIAMHBIX cooOmenuii. Cremu-
¢buKa MaHHOTO MpHEMa CBOJIUTCS K TOMY, U4TO B pekiaame (GopMyIupyercs
uenblid psig BonpocoB (rmo tumy ‘Meurtaere u ... ?, XKemnaere au ... 7 u
T.J.), IOAPA3yMEBAIOIINX, B COOTBETCTBUH C OXKUIAHHUSIMH peKIaMojiaTe-
JIeW, OJTHO3HAYHBIA OTBET ‘a’, MOCJIE KOTOPBIX COJNEPIKUTCS YETKAs yCTa-
HOBKA / KOMaH/]a PEIUITUEHTY — O3HAKOMUTBLCS C TPOAYKIIMEH KOMITAaHUH U
ceJiaTh MpaBUIIbHBIN BBIOOD.
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be3yciioBHO, HaMK ObUTM 0003HA4YE€HBI HAaM0OJIee 3HAUYUMBIE U IIUPOKO
UCIIOJIb3yEeMbI€ S3bIKOBbIE MEXaHU3Mbl 3()(PEKTUBHOIO PEKIAMHOIO COO0-
HICHUS.

PestoMupys Hai 0030p JIMHTBUCTHUECKUX OCOOEHHOCTEH aHTJIOSA3bIY-
HBIX PEKJIaMHBIX TEKCTOB c(ephbl Mu3ailHa U apXUTEKTYpbl, BHOBb IO/I-
YepKHEM, 4TO co3faHue 3P(HEeKTUBHON M YCIEUIHON peKIaMbl — CIOXKHBIH
IPOIIeCC, MOAPa3yMEBAIOIINKM TIIATEIbHBIA OTOOP Kaxkaoro ciosa [1; 11;
17]. OueBHIHO, YTO KaXKIbIH DJIEMEHT PEKJIAMHOTO COOOIIEHHUs, TaK WIH
VHaye, HAlleJIEH Ha OKa3aHUE BO3JECHCTBHS HA SMOLMOHAIBHOE COCTOSIHUE
penunuenTa u GopMUPOBAHUE Y HETO MOJIOKUTEIHLHOIO OTHOIIEHUS K pe-
KJIAaMHPYEMOMY TOBapy. BHe BCSIKOro COMHEHHUs, pEKJIAMHBII TEKCT B CHITY
CBOEH JUHAMUYHOM MPUPOABI U MHOIOTPAaHHOCTH MOCTOSSHHO TpeOyeT
IPUCTAIIBHOIO BHUMAHUS YUEHBIX U €r0 JaJbHEHNIINE U3yUYEeHUs B IEPCIEK-
TUBE aKTyaJIbHbI U YpPE3BbIYAITHO HEOOXOUMBI.
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