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stehen beispielsweise Briten, Australier oder auch Südafrika eine schwere Beleidigung darunter. Für sie 

bedeutet das ‖V― so viel wie ‖Hau ab!― oder ‖Verpiss dich!― – etwa vergleichbar mit dem Stinkefinger. 

 die Hörner–Geste ist man in Texas und sieht sich ein Spiel der Texas Longhorns an, so feuert 

man diese an, indem man bei geschlossener Faust Zeigefinger und kleinen Finger abspreizt. In Italien gilt 

diese texanische Jubelgeste als schlimme Beleidigung und heißt soviel wie ‖Deine Frau betrügt dich―. 

 die ‖Telefonieren–Geste―: streckt man bei geschlossener Hand nur Daumen und kleinen Finger 

aus, so ist das bei uns eine Aufforderung zum Telefonieren. In China steht diese Geste für die Zahl sechs 

und in Südeuropa, beispielsweise in Italien, versteht man sie als Zeichen fürs Trinken. Bei Surfern bedeu-

tet die ‖Shaka―–Geste so viel wie ‖Sei locker!― [5]. 

Körpersprache existiert auch als Körperhaltung. Körperhaltungen dienen  Tätigkeiten (z.B. Kochen, 

Lesen), Ausdruck von Gefühlen (z.B. Wut, Gleichgültigkeit) und Einstellungen (z.B. Dominanz, Unter-

werfung/ Beschwichtigung), Begleitung und Klärung beim Sprechen Darstellung der Persönlichkeit (z.B. 

militärisch stramm, lässig),  Einhaltung sozialer Konventionen (in Mitteleuropa liegt der Vortragende im 

Unterricht nicht), symbolischem Ausdruck (z.B. in Ritualen) [1]. 

Jeder Mensch muss also aufpassen, welche Gesten und Handzeichen er verwendet, wenn er in einem 

anderen Land im Urlaub ist, damit er in kein Fettnäpfchen tritt. Und beobachtet doch einfach mal die Ein-

heimischen – denn es gibt noch jede Menge andere lustige, phantasievolle und kulturell geprägte Gesten 

und Handzeichen, die viele Leute nicht kennen. 
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Topicality: Cross cultural communication in business plays a vital role in successfully establishing the 

product or service in a different area of the globe. When the communication is effective, the product or 

service is appropriately tailored to the cultural norms and expectations resulting in the use or purchase of 

the product. Ineffective communication cross culturally can offend, confuse or send a misunderstood 

message which could lead to broken relations with investors or employees. 

Goal: to analyze the importance of learning the English language as business language and to show the 

influence of culture to cross cultural communication in business. 

Progress of work: 

As the business world becomes increasingly global, the need for effective cross cultural communica-

tion is essential. Cross cultural communication in business plays a vital role in building international cus-

tomers, employee relations and business partnerships. Cross cultural communication in business requires 

effort, technique and the addressing of different hurdles that commonly prevent communication from be-

ing effective [1, p.36]. 

Cross cultural communication is defined by Gotland University as ―a process of exchanging, negotiat-

ing, and mediating one's cultural differences through language, non–verbal gestures, and space relation-

ships.‖ Business communication is the exchange of messages related to companies through symbols, ac-

tion and verbal words. П
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In today‘s business climate being able to speak English well is one of the soundest investments you 

can make. 

English is the language of ‗communication‘. With reportedly 1.5 billion people already speaking Eng-

lish and another one billion learning, it seems fair to say that English is the most useful language to learn 

as a second language.  Business today takes place in a competitive and global marketplace, so if you want 

to participate and succeed, there is no doubt that a reasonable level of Business English is an absolute ne-

cessity. The knowledge of English is a rather good accelerator because it‘s a Future Global Language. In 

this new world good cross cultural communication is a must. 

Each culture has a different set of values, business ethics, languages, behavior, expected etiquette and 

expression. Not knowing the differences in the country that the company is doing business in can lead to 

communication barriers that prohibit the messages from being effective [2, p.97]. 

Examples of the positive and negative manifestations of cross cultural differences. 

This is not meant to be an exhaustive list, but when working with other people, or traveling abroad for 

work or pleasure, it may pay to ask some experts about the following communication styles of the area 

you plan to visit.   

1. Opening and Closing Conversations:  Different cultures may have different customs around who 

addresses whom when and how, and who has the right, or even the duty, to speak first, and what is the 

proper way to conclude a conversation.   

2. Taking Turns During Conversations:  In some cultures, it is more appropriate to take turns in an in-

teractive way, and in others, it is more important to listen thoroughly and without comment, without im-

mediate response, lest a response be taken as a challenge or a humiliation, particularly depending on the 

context of the conversation, the audience, and the levels of personal knowledge/relationship between the 

two people interacting.   

3. Interrupting:  The same issues arise over the issue of interrupting.  In some cultures, interruption, 

vocal, emotional expression, etc. are considered to be the default conversational style, particularly among 

those considered to be equals, or among men.  Many people of Northern European or American extract 

might mistake this kind of conversation for argument and hostility, but that would not be the case. 

4. Use of Silence:  In some forms of communication, silence is to be expected before a response, as a 

sign of thoughtfulness and deference to the original speaker, yet at other times, silence may be experi-

enced as a sign of hostility.  In the West, twenty seconds of silence during a meeting is an extraordinarily 

long time, and people will feel uncomfortable with that.  Someone invariably will break in to end the un-

comfortable silence.  But the same customs around silence are not universal. 

5. Appropriate Topics of Conversation: In some places, it is considered vulgar to speak openly about 

money, for example, let alone about the kinds of intimate family issues that commonly form the basis of 

afternoon television ―talk‖ shows in the West.  Travelers or business people should learn the customs that 

surround the making of deals, the transaction of commerce, and the degree to which details are specified 

in advance and enumerated in writing across cultures (not all places are as prone hire lawyers and create 

detailed contracts as we are in the West). 

6. Use of Humor: In the West, we often try to build immediate rapport through humor, but of course, 

this is not universally seen to be appropriate in all contexts.  The use of laughter can be experienced as a 

sign of disrespect by some, and so it is important to understand that this is another area where misunder-

standings can be very likely to occur. 

7. Knowing How Much to Say: In some places, less is definitely more, whereas in other places, it is 

more valued to wrap a rather small point up in a longer preamble, followed by an extended wrap–up.  For 

Westerners, this can be maddening, as we tend to value speaking directly and to the point.  Then again, 

there are clearly circumstances where Westerners say too much and lose their ability to communicate 

well, depending on the context [3]. 

So why do we have to learn culture and the English language? 

So it is very important for a specialist in business matters to speak at least one foreign language. It 

should better be English as it is the most popular language of international business communication. 

Learning English is very useful because it helps us to communicate with people from other countries to 

understand another culture, to make a person educated and well rounded. 

It plays an important role for a specialist in business (especially for us). Knowing English we can get 

in contact with business partners abroad. But except learning English it‘s also important to know cultural 

differences to make business more effective and profitable. 
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I would like to speak on the language issue in modern Belarus. An American linguist Benjamin Lee 

Whorf once said "We dissect nature along lines laid down by our native language" [2] stressing the im-

portance of the latter. The language is the most cherished treasure of every state and nation. Everything 

begins from the mother tongue – culture, traditions and customs. When the language dies, the people and 

the nation die as well. 

Let us first turn to the Republic of Belarus census for the year 2009 [1] and see the number of Belarus-

ian citizens speaking the Russian and Belarusian languages and which of them they consider their mother 

tongue. 

4,841,319 people stated Belarusian as their native language and so did 217,015 representatives of oth-

er nations (including 171,287 Poles), which totals 53.22 % of the country's population. Besides, 

1,009,935 of those classifying themselves as Belarusians indicated Belarusian as the second language 

they are fluent at and so did 271,778 representatives of other nations (including 181,091 Russians), which 

totals 13.49 % of the country's population. Thus, in the year 2009 5,058,334 Belarusian citizens named 

Belarusian their native language, while another 1,281,713 people mastered it as their second language, 

which amounted to 6,340,047 fluent speakers of Belarusian. In spite of the fact that two thirds of the 

country's population claim proficiency in the Belarusian language, the number of those who stated that 

they speak Belarusian at home amounted to 2,073,853 people defining themselves as Belarusians and 

153,271 – as other nationalities (including 120,378 Poles), which totals 23.43 % of the country's popula-

tion. This means that nearly two thirds of the people proficient in Belarusian do not use it at home. 

Certain sociological research aimed at defining the language Belarusians use in their everyday life re-

veal that 34 % of Belarusians claim language proficiency, but only about 6 % of them declare continuous 

use of the Belarusian language, almost 74 % are mainly Russian–speakers, and 21 % do not use Belarus-

ian altogether. 

In the year 2010 the government of the country declared their plans for extending the use of the Bela-

rusian language.  

There is a social stratum in modern Belarus made up of young people for whom the language is a tool 

for demonstrating their "life style" and uniqueness, based not only on their personality, but also on the 

cultural tradition. At first such use of the Belarusian language resembles consumers' tendency to choose 

"brand" clothes or other goods, increasing our "value". Still, the matter is quite different. To use the Bela-

rusian language as a "value index" you will have to put a lot of effort to at least keep overcoming the 

amazement of those who have been speaking Russian since birth. Thus, modern youth feel too shy to 

speak Belarusian, or even afraid to be misunderstood by their peers. The wish to speak Belarusian today 

is a wish to be independent, i.e. determine their ways without looking back on the fear of being regarded 

as "language outcast" by the others. 

Thus, in the year 2009 Belarusian was the native language of 53% Belarusian citizens, besides, 14% 

mastered Belarusian as their second language which totalled 67% people proficient in Belarusian but not 

using it in their everyday life. 

The 2009 census shows that the majority of Belarusians know their language but fail to speak it, which 

adversely influences Belarusian culture and the attitudes towards it from the neighbouring countries and 

the global community in general as every people should speak their own language and not anybody else's. 

What measures shall be taken for the majority of Belarusian to start speaking their title language? 
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