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O6beKkTOM nccnefoBaHus asnsetcsa guaman CY-138 OAO “CtpoiTpect Ne2*.

»PemeT’™m uccnefloBaHns ABNSETCA MapKETUHIoBas [AesTe/lbHOCTb CTPOM-
TeNIbHOW opraHusayuu.

Lienb paboTbl - aHann3 MapKeTUHIOBOW AeATe/IbHOCTU NPeAnpuATUS U paspa-
60TKa NyTeln ee COBEPLUEHCTBOBAHMS.

B npouecce paboTbl N3yYeHbl TEOPETUYECKME aCMeKTbl N 0COBEHHOCTU MapKe-
TUHTOBOWN AeATeNbHOCTU CTPOUTENbHOW OpraHu3auuun, NpoBeAeH aHann3 MapKeTuH-
rosoit gesatenbHocT CY-138 OAQO “Crpointpect No2* n npefnoXxxeHbl MeponpuaTus
Mo ee COBEPLUEHCTBOBAHMUIO.

B xoge nccnefoBaHMsA NPUMEHANNCL METOAbl 3KOHOMMWYECKOro aHanusa, CUH-
Tesa, CpaBHeHuWs, 6anaHCoOBbI MeTO, rpamyecKnin MeToga,.

B paboTe ucnonb3oBaHbl TakXKe CTATUCTUYECKME MaTepuasnbl pecnyb/nKaH-
CKUX, MECTHbIX OpPraHoB, OTYeTHOCTb CTPOUTENbHON opraHusauun - gunvana CY -
138 OAO ”CrtpounTtpecT Ne2“, npuMeHANUCL 0630pHble HOPMATMBHbIE U CMPABOYHbIE
[aHHble.

ABTOp paboTbl MOATBepPXAaeT, UTO TNPUBELEHHbIA B HEM pacyeTHO-
aHaIMTUYECKUIN MaTepuman npasuibHO N 06BEKTUBHO OTPaXKaeT COCTOAHWE WCCNeay-
emMoro npotecca, BCe 3aMMCTBOBAHHbIE W3 NUTEPATYPHbIX WM APYrMX UCTOYHWKOB
TEeOopeTUYeckKne, MeToL0/I0rMYECKNE U METOAMYECKME MOMOXEHUA U KOHLenuumn co-
MPOBOXJAKTCA CChI/IKAMMW Ha UX aBTOPOB.

(moanuch CTyfeHTa)



ABSTRACTION

MARKETING, MARKETING ACTIVITY, CONSTRUCTION
ORGANIZATION, PERFORMANCE EFFICIENCY, STRATEGY, NEW
[PRODUCT, MARKETING PROGRAM

The object of the study is the branch SO-138 of OJSC “Building Trust Ne2*.

The subject of the study is the marketing activity of a construction
organization.

The puipose of the work is the analysis of the marketing activity of the
enteipiise and the development of ways to improve it.

In the process of work, the theoretical aspects and features of the marketing
activities of a construction organization were studied, an analysis was made of the
marketing activities of SO-138 of OJSC Building Trust Ne2*“ and measures were

proposed to improve it.
In the course of the study, methods of economic analysis, synthesis,

comparison, balance method, graphical method were used.
The work also used the statistical materials of the republican, local authorities,

the reporting of the construction organization - the branch of SO-138 of OJSC
“Building Trust Ne2*, used review normative and reference data.

The author of the work confirms that the calculation and analytical material
presented in it correctly and objectively reflects the state of the process under study,
all theoretical, methodological and methodological provisions and concepts borrowed
from literary and other sources are accompanied by references to their authors.

(sigrfkure of the student)
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