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PEGEPAT

OvnnomHas pabota: 69 cTtpaHuubl, 15 pucyHKoB, 22 Tabnnubl, 28 NCTOYHUKOB, 8
NPUNOXKEHNIA

MAPKETUHI, TYPU3M, PEKANAMA, KOHKYPEHTOCMCOCOBHOCTD,
MPOOBWMXEHWE, CAHATOPHO-KYPOPTHAA AEATENBHOCTb, OBCNYXWU-
BAHUNE, YCNYTWU

O6beKTOM unccnegoBaHUs sBnseTca “Pecny6ivMKaHCKWA caHaTopuili “HAcenbpa
[N15 BETepPaHOB BOHbI, TPyJa U UHBAIMAOBY

MpegmeToM MccnefoBaHUA ABASETCA aHanW3 MapKeTUHIOBON feATenbHocTM Pec-
ny6AnMKaHCKOro caHatopus "HAcenbaa“ ANns BeTepaHOB BOWHbI, TpyAa U MHBANW/0B.

Liens paboTbl: onpefennTb pofib MapkeTuHra B PecnybnmkaHCKOM caHatopuu
"HAcenbaa“ ana BeTepaHOB BOWHbI, TpyAa U MHBANMAOB W NPEASI0XKNTbL MEPOMPMATUA MO
eé COBepLUEHCTBOBaHMIO.

Mpn BbINOAHEHUM PaboTbl WMCNONAbL30BaHbl METOAbl aHanu3a, HabnlAeHWs, WH-
OYKUMKW, CPaBHUTENbHbI MeTog,

B npouecce paboTbl NpoBefeHbl Chnefyloline nccnefoBaHns u paspaboTKu aHa-
N3 MapKeTUHIOBOMW, OpraHW3aLMOHHO-3KOHOMUYECKOW [eATeNbHOCTU CaHaTopus;
MpeanoXKeHne MeponpuAaTUA M0 MOBbIWEHNIO 3(P(HEKTUBHOCTM MapKeTUHrOBOW Aes-
TENbHOCTH.

dneMeHTaMy Hay4YHOW HOBWM3HbLI MONYYEHHbIX PE3y/bTaTOB ABAAIOTCA pa3paboT-
KV NO BHELPEHWNIO BXOAALLETO0 MapKETUHTA.

O6nacTblo BO3MOXHOrO MPAaKTUYECKOro MPUMEHEHUA ABNAOTCA neyebHo-
03J0P0OBUTENbHBIE CaHATOPUMN.

B xofe BbINOMHEHWS AUMIOMHOM paboThl NpowWAM anpobaunto Takme npegnoxe-
HWSI, KaK COBEPLUEHCTBOBAHNE MapKETMHIOBOW AesTeNIbHOCTU COLManbHbIX CeTei caHa-

TOopUS.
Pe3ynbTaTaMu BHEAPEHUS SBUANCH NPEASIOXKEHUS MO BeeHWI0 COLManbHOWM ceTu

Instagram u 3anycky Inbound-mapkeTuHra.
TexHUKO-3KOHOMMYEeCKas 1 colmanbHas 3Ha4MMOCTb 3aKNH0UaeTCs B MOBbILEHWM

3(h(PEeKTUBHOCTN MApPKETUHTA.

ABTOp paboTbl MOATBEpPXAaeT, YTO MPUBEAEHHbI B HeE pacyeTHO-
aHa/IMTUYECKMIA MaTepran MpaBUIbHO U 0GBLEKTMBHO OTpaXkaeT COCTOSIHME uccnepye-
MOro npovecca, a BCe 3aMMCTBOBaHHbIE M3 INTEPATYPHbLIX U APYTNX UCTOYHUKOB Teo-
peTnyeckne, MeTOLO0NOTMYECKMe U MEeTOAMYECKME MOMOXEHUS W KOHUenuuu conpo-

BOXXAaKTCA CCbINKaMW Ha UX aBTOPOB.

(nognuck CTyaeHTa)



SUMMARY

Graduate work: 69 pages, 15 figures, 22 tables, 28 sources, 8 appendices

MARKETING, TOURISM, ADVERTISING, COMPETITIVENESS, PROMO-
TION, SPA ACTIVITIES, MAINTENANCE, SERVICES

The object of the study is the ”Republican sanatorium ”Yaselda“ for war, labor and
disabled veterans*

The subject of the study is the analysis of the marketing activities of the Republi-
can sanatorium Yaselda* for war, labor and disabled veterans.

The purpose ofthe work: to determine the role of marketing in the Republican san-
atorium Yaselda“ for war veterans, labor and the disabled and to propose measures to
improve it.

The methods of analysis, observation, induction, and the comparative method were
used in the performance ofthe work.

In the course of the work, the following research and development analysis of
marketing, organizational and economic activities of the sanatorium was carried out; the
proposal of measures to improve the effectiveness of marketing activities.

The elements of scientific novelty of the obtained results are developments on the
introduction of inbound marketing.

The area of possible practical application is medical and health resorts.

During the completion of the thesis, such proposals as improving the marketing ac-

tivities o f the sanatorium's social networks were tested.

The results of the implementation were proposals for the management of the Insta-
gram social network and the launch of Inbound marketing.

The technical, economic and social significance lies in increasing the effectiveness

of marketing.
The author of the work confirms that the computational and analytical material

given in it correctly and objectively reflects the state of the process under study, and all
theoretical, methodological and methodological provisions and concepts borrowed from
literary and other sources are accompanied by references to their authors.

(Student's signature)
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