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O6beKTOM uccnenoBaHUA sABnseTca peknama 3A0 “benveagnoctaBka” U ee
[eN0BbIX NAPTHEPOB Ha aHI/INACKOM N PYCCKOM f3bIKax.

MpegmeTom nccneposaHus ABNAKOTCA NIHIBOKY/IbTOPOJIOrNYecKme
0COOEHHOCTN peKnaMbl TOBapOB MeAMLUMUHCKOro HasHayeHMsA Ha aHl/IMACKOM U PYCCKOM
A3bIKaX.

Llennb paboTbl - BbIABUTb JIMHIBOKY/IbTYPO/IOrNYeCKe OCOOEHHOCTU peKnambl
TOBapOB MeAMLMHCKOro Ha3HauYeHMs Ha aHIJIMNCKOM U PYCCKOM S3blKax.

MeToabl nccnefoBaHUA: JIMHTBUCTUYECKUA, KO/INYECTBEHHbIW,
COMOCTaBUTENbHbIN, CEMaHTUYECKUIA, KOHTEKCTYa/IbHOro aHa/m3a.

B npouecce paboTbl npoBefeHbl Cnefyrolime uccnefoBaHnAa U paspaboTKu:
PacKpbITbl TEOPETUYECKME BOMPOChLI OMnpefeneHus pekamMbl U pPekaMHOro AUCKypca,
NnpoBefeH JIMHIBOKY/IbTYPO/IOrMYECKUIA aHa/IM3  peKambl TOBapoB ' MeAMLMHCKOro
HasHa4vyeHus.

dnemMeHTaMM Hay4yHOM HOBU3HbI MOJIYYEeHHbIX pPe3y/bTaToB  ABNAKTCA
npea/ioXKeHHble NPUEMBbI YNy4lleHNA peKsaMbl TOBapPOB MEAULIMHCKOro HasHayeHusa Ha
PYCCKOM W aHrIMACKOM fA3blKaxX, KOTOpble MOryT CrnocobCcTBOBaTb MPUBJIEYEHUIO
bOMbLUIEr0 KOMMYecTBa MOTPedbuTenein B opraHu3auuax U ydpexaeHuax Pecny6imku
Benapycb, CBA3aHHbIX C MEAVULMHCKOW AeATeNbHOCTbHO.

TeopeTuyeckas 3HAYMMOCTb  AUMNJIOMHOWN paboThbl 3aK/io4aeTcs B
UCNONb30BaHUN MaTepuasioB ANns Nocnefyrowmx pas3paboToK Teopun MapKeTUHra u
NIMHTBOKY/IbTYPOIOTUN.

O6nacTtbio BO3MO>XHOIo NpPaKTUYecKoro nprMeHeHnsA ABNAETCA
UCrnosb3oBaHME MaTepuasioB U pe3ynbTaTOB  WUCCNefoBaHUA  Mpu pa3paboTke
MapKeTUHIOBbIX CTpaTernii B oOpraHusaymax Uu  yUpexxgeHuax  MefuuMHCKOWN
Hanpas/ieHHOCTU ANSA MPOABUXKEHUA, B TOM 4uC/e, Ha MeXAYyHapoAHOM pPbIHKEe, KypcoB
No IMHIBOKY/IbTYPO/IOr NN, TEOPUU U NPaKTUKE MapKeTUHra, rnpu HanmcaHum KypcoBbIX
M OUMJIOMHbIX paboT.

ABTOp paboTbl NOATBEPXKAAET AOCTOBEPHOCTb UCCNEAOBaHUSA, a TakXKe To, YTO BCe
3aMMCTBOBaHHble M3  IUTepaTypHbIX U APYTMX  UCTOYHUKOB  TeopeTuyeckue,

METOO/IOrMYECKNe N MeTOAUYECKME TMOJSIOXKEHUA W KOHUENuMu CconpoBOXXAatoTCA
CCbI/IKAMU Ha X aBTOPOB. /T
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ABSTRACT
Graduation paper: 121 p., 5 tables, 50 sources, 4 appendixes.

MARKETING, ADVERTISING TEXT, ADVERTISING DISCOURSE,
PROMOTION, BUSINESS COMMUNICATION, SYNTAX

The object of the study is the advertising of CJSC “Belmedpostavka” and its
business partners in English and Russian.

The subject of the study is the linguistic and cultural features of advertising
medical products in English and Russian.

The purpose of the work is to identify the linguistic and cultural features of
advertising medical products in English and Russian.

Research methods: linguistic, quantitative, comparative, semantic, contextual
analysis.

In the course of the work, the following research and development was carried
out: the theoretical issues of the definition of advertising and advertising discourse were
disclosed, a linguistic and cultural analysis ofadvertising of medical products was carried
out.

The elements of scientific novelty of the results obtained are the suggested
techniques for improving the advertising of medical products in Russian and English
languages, therefore, attracting more consumers in organizations and institutions of the
Republic of Belarus related to medical activities.

The theoretical significance ofthe graduation paper is the use of materials for the
subsequent development of marketing theory and linguoculturology.

The field of possible practical application is the use of materials and research
results in the development of marketing strategies in organizations and institutions of
medical orientation to promote on the international market, courses in linguoculturology,
theory and practice of marketing, when writing term papers and theses.

The author of the work confirms the reliability ofthe study, as well as the fact that
all theoretical, methodological and methodological provisions and concepts borrowed
from literary and other sources are accompanied by references to their authors.

(student’s signature)
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