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If you are a good and flexible manager, your company’s performance will not only increase, but there 
will be an opportunity for employees to build a good career and for a manager – to reduce an employee 
turnover. You will help people to feel confident and deal with work-life imbalance.  

Remember that personnel management is not only about giving tasks and assignments. Above all, it is 
about taking care of your employees. Be honest and open with your employees, support them as best as 
you can, and don’t let the problem develop further. 
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The aim of this article is a comprehensive analysis and understanding of contemporary trends in global 

economic development to identify their impact on business, social structures, and ecological sustainabil-
ity. The research focuses on creating an extensive overview of key aspects of global economic develop-
ment and identifying strategic directions to overcome challenges and leverage opportunities presented by 
current trends. 

In the present era, the global economy is influenced by several key trends that significantly impact its 
development. Let's examine some of them. 

Globalization. With the acceleration of technological progress and improved communication means, 
borders between countries are fading. Globalization fosters closer economic ties between nations, facili-
tating the exchange of goods, services, and capital, supported by global trade agreements. 

Digital Transformation. The advancement of information technologies leads to digital transformation 
across various economic sectors. Artificial intelligence, the Internet of Things, and blockchain reshape 
business structures, enhancing production efficiency and providing new opportunities for businesses. 

Sustainable Development. With increasing awareness of environmental issues, there is a growing em-
phasis on sustainable development. Companies and countries are increasingly focusing on eco-friendly 
technologies, waste management, and reducing environmental impact. 

Demographic Changes. Aging populations in developed countries and population growth in develop-
ing countries pose new challenges and opportunities for the global economy. These demographic changes 
affect labor markets, consumer behavior, and social programs. 

Pandemic and Economic Resilience. Global crises, such as the COVID-19 pandemic, underscore the 
importance of economic resilience. Countries and companies strive to strengthen their healthcare systems, 
ensure reliable supply chains, and improve financial stability. 

Changes in Trade Relations. Political events like trade wars and shifts in global politics can influence 
global trade and economic relations between countries. 

Contemporary global economics is shaped by several key trends defining its development. Globaliza-
tion, coupled with technological advancements, strengthens economic connections between countries. 
Digital transformation redefines the rules of the game by introducing new technologies and enhancing 
efficiency. Sustainable development and environmental awareness become integral parts of business and 
government strategies. Demographic changes, including population aging and labor market dynamics, 
present new challenges and prospects. Global crises, like the pandemic, highlight the centrality of eco-
nomic resilience. Changes in trade relations emphasize the importance of adaptability to political shifts. 

To sum up, these trends shape the modern economic landscape, requiring participants to be flexible, 
innovative, and strategically-minded to achieve sustainable development in the new reality of the global 
economy. 
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There are several classic marketing technologies that are the basis of all other marketing technolo-

gies.These marketing technologies form not only marketing policy, but also set the basis for the use of 
tools such as the development of a marketing complex. 

There are 4 classic marketing technologies in total. 
Segmentation: 
The first marketing technology is segmentation. It belongs to the function of strategic marketing. Since 

the products initially have some value, it must be presented in a market that can accept it. The market can 
be defined as a set of consumer groups, the needs satisfied by the product and ways to meet these needs. 

Segmentation helps the company: to increase customer loyalty, as the product meets their needs; antic-
ipate the desires and pains of each group; stand out in the market and remain competitive; manage devel-
opment strategies competently; increase production capacity and enhance market reputation. 

In this case, the segments will be consumer groups united by any characteristic features. 
Targeting: 
This technology is also called "targeting" or "target market selection". No single (even the most ideal) 

product will be able to meet the needs of all segments of the available audience, so the company deter-
mines the most promising of them to form a market offer. 

Segmentation allows you to eliminate the financial and time costs of working with segments that are 
least likely to become a loyal audience, and focus on those whose problems can be best met. 

Positioning: 
With the help of positioning, a company chooses a position for its product or brand in the mind of a 

potential consumer relative to competitors. The basis for positioning is the various advantages that the 
company offers to consumers through a marketing package. The advantages used for positioning must 
meet the values of consumers and their preferences. They should be important enough to allow potential 
buyers to distinguish a product or brand from competitors and create the required image of it [1, p. 128]. 

Analysis: 
Marketing activities are inextricably linked to data analysis. The analysis involves studying the mar-

keting environment of the company (customers, competitors, suppliers, distributors, etc.), demand for the 
product, pricing policy (own and competitors), etc. 

Marketing research is a separate tool that allows you to collect information for analysis. Marketing re-
search includes market research, the internal environment of the enterprise, consumers, etc. 

Despite the fact that modern technologies in marketing correspond to the spirit of the times and the 
degree of technical development of society, their use in no way implies the abandonment of classical 
technologies. Without knowledge of classical marketing technologies, it is almost impossible to use new 
technologies in marketing. 

In the absence of a sufficient understanding of a wide range of marketing technologies, both on the 
part of the customer and on the part of the contractor, testing hypotheses based on personal representa-
tions of one of the parties, rather than on objective facts, is used to achieve the best result. This leads to 




