
594 
 

There are no intermediaries in the form of importers, wholesalers or ordinary shops. Advertising is 
done by people engaged in a multi-level business. The margin is distributed according to the rules of the 
marketing plan. Earnings are paid as a reward for the achieved sales result. In the traditional business 
model, part of the margin goes to profit for intermediaries [2, p. 25]. 

The multilevel marketing model is most popular in the segments of the beauty industry, the production 
of dietary supplements and household goods. Representatives of this field are leaders in the global MLM 
market in terms of annual financial turnover. The TOP 5 includes American companies Amway and 
Herbalife, Chinese Infinitus, German Vorverk and Brazilian Natura. 

Network marketing it includes many advantages, such as: an opportunity to owe your own business, 
flexible work hours, and the ability to earn according to the level of effort. However, there are disad-
vantages, such as the need to constantly attract new participants and the risk of losing investments. 

Network marketing continues to be an significant part of the global economy. It provides opportunities 
for entrepreneurship and self-reliance, but also requires participants to be careful and take an informed 
approach. 
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Entrepreneurs make up a fairly significant part of society. Every year this type of activity is gaining 

momentum. Now we will look at the example of women's entrepreneurship in Belarus, about the barriers 
and problems that hinder the development of this area, as well as about the measures taken to stimulate 
women's activity. 

The Ministry of Economy, as well as independent institutes, conducted studies to assess the extent of 
women's involvement in entrepreneurship, as well as to identify social, economic and cultural barriers 
that affect women's economic behavior and career choice. Based on the results obtained, decisions will be 
made on whether this category of business needs additional support or any special preferential treatment. 

Several groups of factors have been identified that can be called conditional obstacles to women’s en-
try into business. These barriers include social pressure and family responsibilities that women bear. 
There is also a certain lack of managerial experience, strategic orientation, dependence on the opinion of 
society and general challenges of the business environment, which are characteristic of all categories of 
business entities. The social role of a woman forces her to take care of the family and care for children. At 
that time, according to research, only 9% of male entrepreneurs are ready to share this responsibility [1]. 

Another barrier that has been identified is behavioral. In particular, the degree of internal readiness of 
women themselves to start entrepreneurial activities. The main factor here that can be an obstacle is inter-
nal lack of self-confidence and self-confidence. This is due to cultural traditions, the opinion of society, 
since women, due to psychological characteristics, are more inclined to look at the opinions and judg-
ments of others about themselves. And when habitual social roles shift, the choice is often made in favor 
of traditions. This behavior is also due to the desire to avoid high risks, a greater tendency to analyze the 
consequences of decisions made 

Women are more likely to refuse to borrow money. 
Another challenge is general macroeconomic issues. The surveys that we conducted among men and 

women show that both categories equally note obstacles in starting and developing a business related to 



595 
 

regulatory regulation of entrepreneurial activities. There are no differences identified here; when we talk 
about stimulating a business initiative, we focus on creating common and comfortable conditions for 
business development without reference to gender issues. We focus on making the business climate in our 
country attractive, stimulating business initiatives and developing our business. 

It has become traditional to hold a business and career week for women. Within the framework of this 
week, as in the previous two years, a series of various educational, motivational, and discussion events 
will be organized. We also once again plan to support the global initiative, which is being held under the 
auspices of the United Nations - World Women's Entrepreneurship Day. 144 countries of the world, in-
cluding Belarus, are participants in this initiative.  

As for measures to develop traditional ways of support, which include a system of benefits, prefer-
ences, tax and administrative breaks, this issue is on the agenda. We are currently undergoing a large-
scale restructuring of the system of state support for small and medium-sized businesses in general, there-
fore, as part of this work, we, of course, pay attention to such a moment as the possibility of allocating 
women's business to a separate category to provide assistance [2, p. 30]. 

In Belarus there is no such separate legal category as women's business. Consequently, the issue of 
providing special state support from the republican and local budgets to women entrepreneurs (in particu-
lar, providing some special benefits, preferences and other incentives) has not been regulated by law. 
Thus, women who today want to open their own business in the form of individual entrepreneurship or a 
commercial organization act on a general basis and enjoy the preferences that are provided for the corre-
sponding category of small and medium-sized businesses. 
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Marketing today is one of the most fundamental components of a profitable business and its impact on 

consumer demand cannot be overemphasized. Consumer demand is the amount of market demand for a 
particular good or service, which is influenced by many factors such as price, level of product quality, 
availability of advertising, product mix and quality of customer service.  

Marketing includes a number of activities aimed at attracting and retaining customers, increasing sales 
and improving the company’s image. It includes a number of tools and techniques such as market analy-
sis, target group identification, development of marketing strategies, advertising, promotion of goods and 
services, and market research. 

One of the most important ways in which marketing influences consumer demand is by increasing 
consumer loyalty to a product or service. A well-designed and implemented marketing campaign can 
show potential customers all the advantages of a product, learn about their needs and requirements, adapt 
the product to them and thus increase demand for the product or service. 

Another important factor in the influence of marketing on consumer demand is pricing. Through mar-
keting, companies can set the most favorable prices for their products, thereby attracting more customers 
and increasing sales. Through marketing, products and services can stand out in the marketplace and cre-
ate a competitive advantage over others. 

All of these factors combine to have a strong influence on consumer demand. Companies that invest in 
marketing for product development can increase their market share, offer consumers new perspectives 
and create demand for their goods and services. 




