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regulatory regulation of entrepreneurial activities. There are no differences identified here; when we talk 
about stimulating a business initiative, we focus on creating common and comfortable conditions for 
business development without reference to gender issues. We focus on making the business climate in our 
country attractive, stimulating business initiatives and developing our business. 

It has become traditional to hold a business and career week for women. Within the framework of this 
week, as in the previous two years, a series of various educational, motivational, and discussion events 
will be organized. We also once again plan to support the global initiative, which is being held under the 
auspices of the United Nations - World Women's Entrepreneurship Day. 144 countries of the world, in-
cluding Belarus, are participants in this initiative.  

As for measures to develop traditional ways of support, which include a system of benefits, prefer-
ences, tax and administrative breaks, this issue is on the agenda. We are currently undergoing a large-
scale restructuring of the system of state support for small and medium-sized businesses in general, there-
fore, as part of this work, we, of course, pay attention to such a moment as the possibility of allocating 
women's business to a separate category to provide assistance [2, p. 30]. 

In Belarus there is no such separate legal category as women's business. Consequently, the issue of 
providing special state support from the republican and local budgets to women entrepreneurs (in particu-
lar, providing some special benefits, preferences and other incentives) has not been regulated by law. 
Thus, women who today want to open their own business in the form of individual entrepreneurship or a 
commercial organization act on a general basis and enjoy the preferences that are provided for the corre-
sponding category of small and medium-sized businesses. 
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Marketing today is one of the most fundamental components of a profitable business and its impact on 

consumer demand cannot be overemphasized. Consumer demand is the amount of market demand for a 
particular good or service, which is influenced by many factors such as price, level of product quality, 
availability of advertising, product mix and quality of customer service.  

Marketing includes a number of activities aimed at attracting and retaining customers, increasing sales 
and improving the company’s image. It includes a number of tools and techniques such as market analy-
sis, target group identification, development of marketing strategies, advertising, promotion of goods and 
services, and market research. 

One of the most important ways in which marketing influences consumer demand is by increasing 
consumer loyalty to a product or service. A well-designed and implemented marketing campaign can 
show potential customers all the advantages of a product, learn about their needs and requirements, adapt 
the product to them and thus increase demand for the product or service. 

Another important factor in the influence of marketing on consumer demand is pricing. Through mar-
keting, companies can set the most favorable prices for their products, thereby attracting more customers 
and increasing sales. Through marketing, products and services can stand out in the marketplace and cre-
ate a competitive advantage over others. 

All of these factors combine to have a strong influence on consumer demand. Companies that invest in 
marketing for product development can increase their market share, offer consumers new perspectives 
and create demand for their goods and services. 
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Therefore, the impact of marketing on consumer demand cannot be ignored. Companies that realize 
the importance of marketing succeed in increasing their market share, attracting new customers and in-
creasing sales. Marketing is not just advertising and promotion, but a comprehensive and systematic man-
agement of all aspects of business in order to meet customer needs and increase company profits. 

The influence of marketing on customer demand is realized not only through product promotion and 
pricing, but also through the creation of recognizable brands and long-term relationships with customers. 
Marketing communications such as advertising, public relations, social media and e-mail marketing play 
an important role in creating a positive image of the company and convince consumers of the quality of 
its products. A professionally planned marketing strategy can set a company apart from its competitors, 
attract the attention of the target audience and build brand loyalty. 

In addition, marketing research allows companies to track changes in consumer behavior, adapt their 
strategies and thus manage their resources more effectively. Another important aspect of marketing’s in-
fluence on consumer demand is the creation of new products and services. Marketing research helps 
companies to understand customer needs and develop products that meet their expectations. As a result, 
companies can attract new customers, increase customer retention and expand their business. 

Through marketing, companies can effectively influence the psychology of consumers by increasing 
and maintaining their interest in their products and services. Well-designed marketing campaigns create 
an incentive effect that encourages consumers to buy and use a company’s products. 

To summarize, marketing can help create personalized offers that meet the needs of different consum-
er groups and target each of them. This increases customer satisfaction and helps to retain customers in 
the long run. Thus, marketing’s impact on customer demand encompasses many aspects, from branding 
and pricing to creating products that meet customers’ needs and preferences and building long-term rela-
tionships with them. Companies that properly utilize marketing tools and strategies can significantly in-
crease customer demand and succeed in the marketplace. Therefore, marketing is an integral part of a 
company’s development strategy and a key factor determining competitiveness in today’s business world. 
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For any company in today's market, one of the main keys to success is marketing strategy. The prima-

ry goal of a marketing strategy is to identify ways to meet consumer needs and preferences as fully as 
possible, while also outperforming competitors. Competent, well-founded strategy contributes to the sur-
vival of the enterprise in an unfavorable external environment. Its choice depends on the situation in 
which the enterprise is located.  

Marketing strategy is a long-term action plan of a company aimed at identifying and satisfying con-
sumer needs, creating competitive advantages and achieving its goals in a competitive market environ-
ment. The importance of a marketing strategy is that it allows a company to clearly define its target audi-
ence, competitive advantage, goals and objectives. Without a marketing strategy, a company risks getting 
lost in the market and losing competitiveness. Speaking about modern marketing strategies we can distin-
guish a few key ones: 

- Pioneer strategy (A company that uses this strategy is able to shape its pricing policy, seriously influ-
ence the tastes and preferences of consumers); 




