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Abstract. The possibility of using a central bank digital currency as an instrument of integration poli-

cy in the formation of an alternative international trade system is considered. It is concluded that the ef-
fectiveness of the implementation of the digital yuan in intra-Chinese integration shows positive effects. 
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In the modern world economic system, various phenomena have arisen and are intertwined, which, at 

first glance, should not have any mutual influence. Thus, the return to the policy of protectionism by the 
Trump administration in 2017 towards China brought into play a number of old and new import re-
striction tools: 

- the main instrument among them was customs duties; 
- sanctions on specific enterprises were also widely used; 
- documentary attacks through international organizations have become a relatively new tool; 
- a new way to stimulate exports was China’s obligation to purchase a number of American goods 

within two years; 
- the monetary policy of “quantitative easing”, when the direct provision of funds to companies by 

central banks allows them to finance their activities, creates soft budget constraints [1]. 
The result of the trade war between the United States and China was not only a reduction in mutual 

trade, but also an attempt by China to form a new system for regulating international trade. 
At the same time, as the global digital economy continues to develop, paper credit currency and elec-

tronic currency can no longer meet the needs of the development of the digital economy and the need for 
encryption and protection of currency circulation information. Therefore, legal digital currency emerged 
at the historic moment. The issuance of digital renminbi is the result of meeting the transformation needs 
of currency forms and the promotion of national policies. After 8 years of research and development and 
pilot work on digital renminbi, the People's Bank of China has initially achieved results in reshaping the 
payment pattern and promoting the development of the digital economy. 

Central Bank Digital Currency (CBDC) is a digital currency issued directly by the People's Bank of 
China or authorized by commercial institutions. It is a form of electronic payment, an important financial 
infrastructure for the country, and a core component of the digital economy. Digital RMB (e-CNY) is 
China’s version of the central bank’s digital currency and is the digital form of legal tender. Since China 
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took the lead in starting pilot tests of digital renminbi at the end of 2019 and successively implemented 
pilot applications in some cities and regions in August 2020, the theoretical and technical systems of digi-
tal currency have been substantially implemented and implemented. It has accelerated the development 
process of global central bank digital currency and formed a first-mover advantage. 

Judging from the implementation time of central bank digital currency, China is the first major econ-
omy to launch central bank digital currency. Judging from the scope of digital RMB promotion, China is 
also the country with the largest coverage. 

The innovation of payment methods is an important part of the process of developing the digital econ-
omy. With the rapid development of financial technology, transaction payment methods have undergone 
major changes. China is moving from a «cash society» based on physical currency payments to a «cash-
less society» based on electronic payments. In 2022, the scale of China's digital economy will reach 50.2 
trillion yuan. The issuance of digital renminbi aims to replace paper cash and distinguish it as a national 
legal currency from virtual currencies such as Bitcoin to ensure the stability and security of its transac-
tions. 

The US dollar occupies an absolutely dominant position in international payments and foreign ex-
change reserves, while the international currency status achieved by the RMB is inconsistent with China's 
international trade status. Reliance on the Society for Worldwide Interbank Financial Telecommunication 
(SWIFT) and the Clearing House Interbank Payments System (CHIPS) in New York makes RMB-
mediated payment transactions less efficient and subject to U.S. surveillance. The essence of the acceler-
ated development process of CBDC is an attempt to break the current unfair international monetary and 
financial system rules and reconstruct the pattern. At the same time, the construction of international fi-
nancial facilities relying on modern financial technologies such as blockchain and big data provides impe-
tus and opportunities for the internationalization of the RMB and the construction of a new international 
currency pattern. 

The improvement of currency supervision capabilities is a basic condition for the development of digi-
tal finance. The supervisor of the digital renminbi is the People's Bank of China, which needs to coordi-
nate and supervise the operation of the digital renminbi, the opening and trading of various digital wallets, 
and the maintenance of operational data. But the work of the People’s Bank of China is not limited to dig-
ital renminbi. In terms of current regulatory capabilities, relying solely on the People's Bank of China can 
easily lead to regulatory gaps, concentration of risks, and excessive unilateral mistakes. Therefore, at the 
beginning of the research and development of digital renminbi, China fully drew on foreign experience in 
building a central bank legal digital currency, continued to play the role of commercial banks in the oper-
ation and circulation of renminbi, and retained the «two-tier operation» structure of the People's Bank of 
China-commercial banks. Let commercial banks fully realize their participation rights, equipment owner-
ship, and revenue sharing rights in the operation of digital renminbi, and at the same time enable them to 
play supervisory obligations in maintaining currency stability and combating financial crimes. 

The first impact of the implementation of the digital yuan to integration of the Greater Bay Area was 
evaluated. The GBA consists of 9 cities in Guangdong province (Guangzhou, Shenzhen, Zhuhai, Foshan, 
Dongguan, Zhongshan, Jiangmen, Huizhou, and Zhaoqing), and the 2 special administrative regions 
(SARs), Hong Kong and Macau. The GBA is strategized as an economically integrated area. It is differ-
ent parts in the trade flows, financial flows and even exchange rate systems, so the launch of the CBDC 
restored some of the pre-Covid integration and stability. The research finds evidence that CBDC adoption 
improves regional economic integration in the short and long run [2]. 

The construction of a digital RMB system as a public product provides people with a safe and inclu-
sive retail payment infrastructure, and ensures the unity of the unit of account under the conditions of the 
digital economy through the digitization of cash. At the same time, it has led to an improvement in the 
efficiency of basic financial services, providing strong support for smoothing the domestic circulation and 
building a new development pattern. It reflects the People's Bank of China's responsibility to strengthen 
legal currency management, thereby contributing to the realization of digital China and the promotion of 
Chinese-style modernization. 
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В современном состоянии большой конкуренции и интернационализации производства на рын-

ке тяжелее разработать стратегию предприятия, возможность качественного и быстрого экономи-
ческого роста сокращается. 

Происходит насыщение рынка товарными предложениями, тем самым усложняя выйти на ры-
нок с продуктом, привлечь потребителя и сделать его потенциальным покупателем. В таких ситу-
ациях фирма прибегает к инструментам маркетинга для продвижения своего товара и бренда в це-
лом, соответственно это повышает вложения в коммерческие затраты. 

Важным инструментом является использование различных инноваций. Они способствуют из-
менению номенклатуры выпускаемой продукции, работают на полное удовлетворение всех по-
требностей клиента и ставят достижимой цель максимизации прибыли. 

Эффективность инновационного (научно-технического) развития предприятия определяют ис-
ходя из соотношения эффекта (прибыли организации) и вызвавших его затрат. Выделяют четыре 
основных вида эффекта от инноваций: экономический, научно-технический, социальный и эколо-
гический[1].  

Если «эффект» показывает результат после внедрения инноваций в целом, то понятие «эффек-
тивность» инноваций определяется возможностью получения дополнительной прибыли. При вве-
дении новшеств очень тщательно нужно анализировать обстановку: насколько соответствуют ин-
новации современным технологическим требованиям, перспективность для внутреннего рынка и 
экспорта, потребность рынка в данном новом продукте, может ли позволить себе население поку-
пать услугу или товар, влияние на окружающую среду, экологический риск (не приведут ли по-
следствия к экологическим катастрофам), безотходность производства. Значимым моментом, как 
стало очевидно, является экологическая безопасность.  

Проведем анализ численности организаций в Республике Беларусь, которые создают иннова-
ции и участвуют в научных исследованиях. Данные представлены в таблице 1.  

Обращая внимание на количество организаций в стране, можно заметить, что их число снижа-
ется с 2018 по 2021 год, однако в 2022 году происходит небольшой рост. Это может свидетель-
ствовать о нестабильности экономической ситуации и нужде в инновациях для стимулирования 
развития. Важно отметить, что сектор коммерческих организаций (предпринимательский) имеет 
самое большое количество организаций во всех годах, что указывает на активность частного сек-
тора и потенциал для инноваций в этой области. 
  




