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AnnoTtaums. The urgency of the article is determined by the dynamic development of the media eco-
nomic discourse, which makes it necessary to study its lexical and stylistic features. Moreover, the pecu-
liarities of reproduction of terminological and emotional-evaluate vocabulary in the Russian-English
translation have not found enough coverage.
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Discourse is examined from various positions in modern concepts of V.G. Borbotko [2], R. Fowler
[3]. Its characteristics and varieties are analyzed in details. This term was introduced into scientific lin-
guistic circulation by E. Buissance. He defined it as “speech appropriated by speakers”. And gradually the
concept of “discourse” becomes popular not only in linguistics, but also in most of the humanities.

The object of study of this article is economic discourse operating in the field of mass media, and
thereby acquiring the distinctive features of media discourse. Among the main linguistic features of mod-
ern media texts, researchers highlight the following: the complication of the spheres of modern speech
communication in general; democratization of journalistic style of speech, expansion of norms of speech
behavior; changing the normative boundaries of the language of mass communication; following speech
fashion [1, p.56]. The main difficulty in studying media texts is unanimously recognized as the issue of
determining the status of the language of mass communication within the framework of a functional style
and describing it in terms of functional and stylistic features. The duality of media texts, expressed, on the
one hand, in a certain unity due to the peculiarities of speech use in the field of mass communication, and,
on the other, in the stylistic heterogeneity and mobility of mass media texts, allows researchers to be in-
clined to consider media language as an independent stylistic phenomenon .

Economic texts of mass communication are characterized by logical and standardized narration, a
clear presentation of facts and events, detailed statements, formality, and the presence of terminology
from certain areas (political, economic, etc.) [2, p.21]. On the other hand, texts of economic media dis-
course are characterized by the use of emotionally evaluative, expressive lexical units, phraseological
units, and the use of figurative means (metaphors, epithets, comparisons), since messages that use emo-
tional influence are “easier to digest and are stored in memory longer” [3, p.191]. An equally important
place in economic texts of the media is occupied by the image of the author or his opinion. Thus, the texts
of the economic discourse of the media “possess all the features of special texts, at the same time retain-
ing a clearly expressed pragmatic, expressive-evaluative orientation of the statement™ [2, p.56-57].

Since the economic discourse of the media is aimed at a wide audience, the language of economic arti-
cles should not make it difficult to understand. Such texts are dominated by so-called “popular” economic
terms that are well known to ordinary readers: kpedummnuwiii peiimune (credit rating), oegponm (default),
eocydapcmeennulil 0one (public debt) and others. In addition, there are terminological combinations bor-
rowed from other areas of knowledge and social life in an “economic” context: kocoe cmewenue (tectonic
shift), mponuueckas nuxopaoxa (dengue fever).

It should be noted that in the 21st century, the Russian language has been filled with many English
economic terms that were previously unknown due to the absence of certain types of activities in the past.
The emergence of a market economy became Sthe reasons of new economic realities, and, accordingly,
terms. Of course, there was a spontaneous borrowing of the economic terminology system by the Russian
language, which could not but affect the Russian-language economic media discourse:

323



Ilpu smom cmoumocms ¢pvrouepca na Hegpms ¢ nocmagxoul 8 urone 2020 200a na bupoice ICE 6 Jlon-
oone svipocia na 2,4% - oo $70,2 3a 6appensv [4]. Oil futures with settlement in July 2020 grew by 2,4%
on the London’s ICE to 870,2 per barrel [5].

A particular difficulty when translating Russian terms into English occurs with the polysemy and vari-
ability of terms. Let's consider this statement using the example of translating the economic term “turno-
ver”:

Boobuje-mo, xoneuno, npasoobaadamens He cMOdICem 3anpemums 6603 6 Poccuro mosapos, eciu onu
ObLIU 3aKOHHO 88e0eHbL 8 000POM — U SO npedycmampusaiom nonpasku K I pasxcoanckomy kodexcy P®,
noozomosnennvie PedepanbHoll AHMUMOHONOILHOU CLYIICOOU ewe 8 uioHe npownozo 2oda [4]. Rights
holder will not be able to ban importation of goods to Russia, if those goods were lawfully put into circu-
lation. This is stipulated in amendments to the Russian Civil Code prepared by the Federal Antimonopoly
Service in June last year [5].

3a nocnednue 08a mecsaya mexkyue2o 200a 060pom CyWeCmeeHHO YBeAUYUICS, YO C8UOemenbCmay-
em o Mmom epaHoOUuO3HOM NOMeEHYuae, KOMopviM 001a0aom Haul mopeosvle omuowerus. In the first
two months of this year, the turnover has increased significantly, which demonstrates the immense poten-
tial that our trade relations have [4].

o oannvim xomnanuu, 8 2020 200y obopom evipoc na 40%, oo $327 man. In 2020, the cash flow of
the company increased by 40% to $327 million [5].

“O0opot” in the first example is translated as “circulation”, in the second as “turnover” and it has a fi-
nancial and accounting meaning, in the third example, the translator selects the contextual match “cash
flow”. When translating polysemantic financial and economic terms into Russian, an important condition
for understanding the meaning of the term, firstly, is the context, and, secondly, the background
knowledge that the translator must have to find the correct translation solution is of particular importance.

The prevalence of abbreviated financial and economic terms is very high in the texts of economic me-
dia discourse. Many authors believe that the use of abbreviations along with terminological units “reflects
patterns in term formation, determined, on the one hand, by the complexity of concepts for which multi-
component terms are used, and on the other hand, by the desire for economy due to the need to speed up
the communication process and increasing the flow of information" [3, p.105]. Let's consider some ways
of broadcasting Russian abbreviations in the texts of economic discourse in the media.

Kypc pybas 6 bnuscativue 2-3 mecaya ne 80CCMAHOBUMCS K NOKA3AMENAM HAYANA anpens, 306Ul
enasa Llenmpa cmpamezuueckux paspabomox (L{CP), oviguuti munucmp ¢unancoe P® Anexceii Kyopun
[4]. Chief of the Center for Strategic Research (CSR) and ex-Finance Minister Alexei Kudrin doesn’t ex-
pect Russia’s national currency to recover to the level of early April [5].

In the example given, the abbreviation is deciphered by both the author and the translator. This tech-
nique of preliminary decoding of initial abbreviations is widespread in the economic media discourse and,
as a rule, such initial abbreviations do not receive lexicographical recognition. The choice of method for
translating economic terms can be justified by both extralinguistic reasons (the purpose of translation, the
presence of theory in the relevant field) and intralinguistic reasons (the presence of equivalents in both
languages, the internationality of the term).

There should be special mention of words and expressions belonging to the category “economics and
finance”, which are based on erased metaphors, the so-called “economic clichés”. If the image coincides,
then the metaphors have correspondences in the two languages. If there are differences in the image of
meanings in two languages, due to discrepancies in the picture of the world, the translation will be based
only on the interpretation of the feature.

In this case, a replacement image can be used, for example: [lpemvep-munucmp reman 0d0wvaCHUMb
Hamuosy, kax npamams KOHYbl 6 600y U KAK CKPbI8AMb (DaKmMbl MAXUHAYUIL ¢ Apuranckumu 6100icen-
woimu cpedocmeamu [4]. When Prime-Minister flew to Uganda the last day, he explained Dyatlov how to
cover the traces and conceal machinations with the African budget means first of all [5].

Ilocne amoeo na yposue e2o pykosoocmsea npoucxooum oarvhetiwuii pacnun [4]. Then local authori-
ties divided them further [5].

In the analyzed economic media texts, there is a combination of different style elements, namely:
along with lexemes of the official, book style, colloquial vocabulary, professional jargon, phraseological
units of different structural types and different stylistic colors, which make the presentation of the materi-
al more confidential and facilitate understanding.
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As can be seen from the above example, the original text uses the jargon “cut”. The English translation
of this article uses neutral analogues. It should be noted that in this example there is a significant shift at
the stylistic level: in the original text there is an additional negative evaluation that is absent in the trans-
lated text.

Summing up the research, we can draw the following conclusions:

The economic media discourse has features of both journalistic and scientific functional styles.

The economic term systems of the Russian and English languages do not coincide. Most of the eco-
nomic terms appearing in the Russian language are unmotivated, which is explained by the absence of
concepts corresponding to a market economy in the Russian language. Most often economic terms are
translated using phonetic (transcription and transliteration), as well as lexical tracing, as the study has
shown.

If there are differences in the image of meanings in two languages, translation can only rely on the in-
terpretation of the feature underlying the image of the metaphor. In this case, image replacement can be
used. If it is impossible to find a similar image, a descriptive translation is used.

In the analyzed economic media texts, there is a combination of elements of different styles, which
makes the presentation of the material more trustworthy and facilitates understanding. The articles use
expressive and evaluative vocabulary, jargon, and phraseological units that are used in relation to the eco-
nomic problems and situations described. When translating these lexical means from Russian into Eng-
lish, regular and contextual correspondences, as well as descriptive translation, can be used.
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