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statistical data [2; 3]. Multimodality also differs: on Belstat, 45% of the content is presented in tables and 
diagrams, while in The Guardian, 65% of the materials include video, indicating a more dynamic and 
visually appealing format for presenting information. 

In general, the comparative analysis confirmed that the linguistic strategies of news websites are 
determined by cultural and institutional contexts. English-language media use emotionally charged 
terminology to enhance engagement, while Russian-language resources emphasize objectivity through 
statistics.  
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The influence of cultural factors on any language is a complex phenomenon that attracts significant 

attention in linguistics and cultural studies. This article examines how prominent cultural institutions, 
such as the Hollywood film industry and the BBC, impact language features. These organizations not 
only reflect but also shape cultural values and norms, which, in turn, affect the language use. 

Hollywood, with its global reach, has become a powerful force in shaping popular culture, while the 
BBC is known for its role in promoting British culture and language standards. Both institutions have 
contributed to the globalization of English, influencing its vocabulary, grammar, and idioms worldwide. 

Since the 1920s, the technology has played a crucial role in films, particularly through the use of the 
sound of English. The sound has strengthened the influence of the language, and soon English came to 
dominate the film industry. From the very beginning of the cinema industry, the technology has been used 
to create sound effects. Furthermore, the spread of the English language has contributed to the increase in 
the number of annual TV series aimed at wide audiences. English has become a powerful driver in the 
industry, making Hollywood movies successful worldwide. 

American films are watched not only in the United States but also around the world, and the audience 
for Hollywood movies has grown significantly. Most films resonate easily with viewers due to their 
engaging storytelling. This phenomenon has greatly contributed to the spread of American culture, 
making it a key source of promoting the English language globally. The cinema industry is seen as a 
medium that delivers a single message to a vast audience. In this way, films have the ability to capture 
imagination and foster creativity, as they combine moving images and sound. 

The BBC has a significant impact on British English. It helps maintain traditional standards while also 
showcase diverse regional accents and dialects across the UK. This diversity is reflected in its 
programming, which contributes to the rich linguistic landscape of Britain. 
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Globally, the BBC’s broadcasts spread British English and influence formal communication styles. 
Programs like “BBC World News” serve as models for how to use standard British English effectively 
around the world. 

Hollywood has a strong impact on language, mainly by spreading American English through movies 
and TV shows. As one of the biggest entertainment industries in the world, Hollywood reaches people 
from different cultures and language backgrounds. This constant exposure to American media introduces 
viewers to new words, slang, idioms, and even ways of speaking that often become a part of local 
languages. 

For example, phrases like “break a leg” (used to wish someone good luck) or “call it a day” (meaning 
to stop working) were originally American but are now used worldwide. Similarly, famous lines from 
movies and TV shows – like “May the Force be with you” (from Star Wars) or “I’ll be back” (from The 
Terminator) – often become a part of everyday speech, sometimes are even translated into other 
languages. 

Beyond words, Hollywood also influences how people communicate and what they consider normal in 
conversation. Characters in American films and TV shows often speak directly, confidently, and 
assertively, reflecting American cultural values. As a result, audiences around the world may start to 
adopt similar ways of speaking, becoming more direct, expressive, or informal. This is especially true for 
younger people, who often copy the speech, slang, and humor of their favorite characters. 

While Hollywood spreads American English globally, the BBC plays a key role in maintaining and 
sharing British English. As a respected media organization, the BBC sets high standards for the language 
as well as showcases the variety of accents and dialects found in the UK. 

Programs like “BBC World News” serve as examples of clear and formal communication, promoting 
standard British grammar, pronunciation, and vocabulary. As a result, non-native English speakers who 
watch BBC content are more likely to use British spelling (e.g., “colour” instead of “color,” “theatre” 
instead of “theater”) and follow British grammar rules. 

So, both Hollywood and the BBC are powerful forces in shaping language and culture. By sharing 
their versions of English with the world, they not only influence how people communicate but also 
contribute to the ongoing evolution of language itself. 

Moreover, both Hollywood’s film industry and the BBC play a major role in shaping language by 
spreading specific forms of English around the world. Their influence goes beyond just entertainment or 
news; they affect cultural values and how people speak globally. 

Understanding these influences is a key to improving communication between cultures and preserving 
linguistic diversity in the face of globalization. As the media continue to change with new technologies, 
recognizing these dynamics will remain important for navigating complex intercultural interactions. 

The role of Hollywood movies in spreading English as a global language is significant because most 
Hollywood films are produced and distributed in English worldwide. The technology has helped 
Hollywood improve media, communication, and entertainment, using English as a tool to share both 
language and culture. Hollywood has recognized the importance of art by making English the primary 
language in its productions. 

Hollywood has achieved a dominant position in the film industry largely because it uses English, 
which is widely accepted as a global language. No other language has attracted such a large audience for 
Hollywood movies as English has since its rise. The features of Hollywood films, especially the use of 
English, make them appealing to audiences worldwide. 

Additionally, Hollywood films like X-Men, The Lord of the Rings, Toy Story, Harry Potter Series, 
and Transformers, along with English-language video content, have contributed to the global spread of 
English. The language used in these movies encourages people to learn English because of its easy-to-
understand vocabulary, common idioms, and relatable slang. These films often show traits of humor, 
sociability, and even moments of silliness, making the language more engaging. They also expose 
viewers to different varieties of English spoken by characters, further enriching the audience’s 
understanding of the language. 
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Nowadays slang is a dynamic part of language that reflects identity, worldview, and the experience of 

certain social groups. It occurs as a means of informal communication allowing people to express their 
belonging to community and differentiate themselves from other groups and society in general. It should 
be mentioned that slang is gradually changing under the influence of cultural, social, and technological 
factors, becoming the crucial part of language's evolution [1]. 

Sociology and demography tend to divide society into generations, each of which is formed under the 
influence of certain historical, technological and cultural conditions. At the moment, the Alpha generation 
is growing up including people born since 2010 who have grown up with the rapid development of digital 
technology. Unlike previous generations, Alphas are fully integrated into the digital environment from an 
early age, where social media, online games and multimedia platforms are the main channels of their 
communication, which strongly affects their speech culture: this generation's slang is characterized by 
orientation on concise and easily reproducible language structures, borrowings from subculture, and 
emotional expressiveness.  

Modern Gen Alpha’s Slang is informed by the popular concept of “Brainrot”, — term that is used to 
describe the state of constant consumption of internet-content, leading to lack of attention, absurd sense of 
humor and specific style of communication. It could be easily found in the use of senseless but expressive 
phrases, simplified word-form and similar constructions that become popular not because of logic, but 
because of virality. 

Platforms associated with Gen Alpha and the phenomenon of “Brainrot” are, first of all, TikTok, 
YouTube Shorts, and Discord. TikTok and YouTube Shorts are shaping a culture of ultra-short-form 
content where information is presented in a dynamic, entertaining way, provoking clip-based thinking and 
fast-changing trends. Discord, being a platform for communication divided into communities dedicated to 
various thematics, is a source of local expressions, understandable only by their members. These 
microslang forms can spread beyond the servers, influencing broader youth slang and trends on other 
platforms such as TikTok. 

Games, such as Roblox, Minecraft, and Fortnite, also play an important role in shaping slang. These 
games have a language of their own, including terms related to gameplay as well as player-specific 
memes and jokes. Gradually, this vocabulary spreads beyond the gaming community through the 
aforementioned platforms, becoming a part of the common slang. 

After analyzing real examples of vocabulary usage in the speech of the modern young generation, it is 
necessary to note certain patterns that have manifested themselves in the linguistic structures subjected to 
our analysis. 

First of all, skibidi is a word that does not have any certain sematic meaning, first appeared in a song 
by the Russian pop group Little Big and went viral thanks to the catchy melody and original dance moves 
introduced in the clip. The word skibidi was originally used in the context of post-irony and absurdity, as 
part of meme culture, associated with cheerful dancing and crazy videos. 

Although skibidi was used only in an ironic way by older generations (particularly Gen Z, also 
immersed in the Internet environment), it is often used in completely serious contexts by the children of 
Gen Alpha. For young people, the word has become synonymous with something cool, creative or 
impressive. For example, “That's skibidi!” can mean something really cool or unusual. In games, on 




