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CO CTYAEHTAMM BY30B, OBYYAIOIIUMMUCH 110 TYPUCTCKHUM
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APXEOJIOI'MYECKOI'O KOMIIVIEKCA)
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'j.a.gordeev@mail.ru, %asivtsova@yandex.ru, >viktoria.braitseva@yandex.ru

AnHoTauus. CTaThs MOCBSIIEHA aKTyaJIbHBIM IPOOJEeMaM B 00JacTH MPAKTUYECKOTO
00pa3oBaHMs CTYJIEHTOB, 00yYaroUMXcsl MO HampaBieHUs M NMOAroToBKU «Typusm» u «Pek-
peanusi U CIIOPTUBHO-O30POBUTENbHBIN Typu3m». {151 MOATOTOBKU CIEHUATUCTOB Chephl
Typu3Ma B COBPEMEHHBIX YCIOBHUSX BaXXHO OOpaTUTh 0cO00€ BHMMAHHUE Ha MPAKTHYECKYIO
COCTaBIISIOLIYIO B 00pa30BaTEIbHOM IpoLiecce coriaacHo TpeboBaHusAM HoBoro denepanbHo-
ro oOpaszoBarenpHOro craHaapra. [[ns storo mpeanaraercs B y4eOHBIH MpOIECC BHEAPUTH
TaK Ha3blBaEMYIO «IIOJIEBYIO IPAKTHUKY» MpU OOYYEHUH CTYJIEHTOB-TYPHCTOB, HO HE BBIJIE-
JTh €€ B 0510K «IIpakTukmu», a cenarb NpaKTUYECKON YacThIO U3YyYaeMbIX TUCHUILINH.

KuiroueBble cioBa: TypusM, KpaeBelI€HHUE, IOJIeBasl MPAKTUKA, MpaKTUYeCKas es-
TEJIbHOCTb, TYPUCTCKUI MOXO/, OLIEHKA KYJbTYPHO-UCTOPUUYECKOI0 MoTeHuana, «Mcropuko-
apX€OJIOTUYECKUI U IPUPOIHBIA My3€H-3alI0BEIHUK «I HE3TOBO»Y.

FEATURES OF THE ORGANIZATION OF FIELD PRACTICAL CLASSES WITH
UNIVERSITY STUDENTS STUDYING IN TOURIST DIRECTIONS (ON THE EX-
AMPLE OF THE GNEZDOVSKIY ARCHAEOLOGICAL COMPLEX)

Yuri A. Gordeyev', Anastasia A. Beskostova®, Viktoria A. Braitseva®
1 23smolensk State University of Sports, Smolensk, Russia
'j.a.gordeev@mail.ru, “asivtsova@yandex.ru, *viktoria.braitseva@yandex.ru

Abstract. The article is devoted to topical problems in the field of practical education
of students studying in the areas of training "Tourism™ and "Recreation and sports tourism".
In order to train specialists in the field of tourism in modern conditions, it is important to pay
special attention to the practical component in the educational process in accordance with the
requirements of the new Federal Educational Standard. To do this, it is proposed to introduce
the so-called "field practice” in the educational process when teaching tourist students, but
not to allocate it to the "Practice"” block, but to make it a practical part of the disciplines stud-
ied.

Keywords: tourism, local history, field practice, practical activities, hiking, evaluation
of cultural and historical potential, “Historical, archaeological and natural museum-reserve
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“Gnezdovo™”.



