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Emoji are an essential element of modern digital communication, adding emotional tone,
visual appeal, and expressiveness to written text. Their key feature is their ability to convey ide-
as concisely, clearly, and quickly. Emoji complement words, and sometimes even completely
replace them, making communication simpler and clearer. Although these symbols are univer-
sal, they can have different meanings in different cultures. Emoji express emotions (joy, sad-
ness, surprise), as well as objects, events, and situations. Their use is more common in informal
communication, but they also play an important role in social media and marketing. At the same
time, emoji influence the structure of language, creating a new form of communication and
spurring the development of visual language. However, excessive or incorrect use can lead to
misunderstandings.

In conclusion, emoji are a modern communication tool that makes written communication
more lively, emotional, and effective, but they require proper use.
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The emergence and rapid development of the Internet has led to major changes in so-
ciety. Thanks to the Internet, people can instantly communicate with each other and in-
stantly obtain the information they want. The development of technology has ensured
the widespread use of the concept of electronic communication and the inclusion of var-
ious scientific fields in the research spheres. The mass media that existed in society be-
fore the emergence of the Internet: newspapers, radio, television, have already lost their
popularity and given way to social networking tools. Thus, communication directly re-
lated to electronic devices has begun to play an important role in the life of a modern
person.

Many studies have been conducted and statistical data have been determined on the
characteristics of electronic communication. The Pew Research Center, a scientific cen-
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ter operating in America, conducts certain statistical studies every year, starting with the
widespread use of computers and smartphones. Thus, the study called “Teens and So-
cial Media Fact Sheet” conducted in 2025 shows how teenagers’ interest in social media
has changed in recent years. Thus, while teenagers' overall interest in social media de-
creased between 2015 and 2024, the number of Whatsapp users increased significantly.
In our opinion, this is because Whatsapp has become the main stabilizing tool for daily
communication [6].

These changes cover all spheres of society, as electronic communication differs from
both oral and traditional written communication. The following features of electronic
messages can be noted: 1) texts are usually small in size; 2) a message is sent at any
time and is received at the same time; 3) it is possible to communicate with several peo-
ple at the same time; 4) the short-term nature of what is written, that is, as new text ap-
pears on the screen, the previous message rises to the top and may not be seen by eve-
ryone. Therefore, in chats we often encounter expressions such as “what are you talking
about”, “would you please repeat the topic”, “would you please give me some brief in-
formation”.

The differences between oral and written speech are characterized by cognitive dy-
namics and have different ontology [2].

Each person, depending on the physical conditions and cultural facts surrounding
him, can encounter different meanings when communicating with people from different
aspects.

Modern technologies that provide electronic communication pave the way for the
emergence of new language connections. Interlocutors create short messages, send
them, read them, and all these processes continue at the speed of live communication.
At the same time, the impact of the existing text depends to a certain extent on the
quality of its writing. Thus, the more literate, concise and understandable the text is, the
higher the quality and speed of the conversation will be. Our personal observations
show that there are many spelling errors in the texts, and even if this is visible to the us-
er, there is no need to correct them. Whatsapp chats act as a typical example of a mod-
ern network community. The collective chats that take place here are of great interest
because they unite different types of people: both those who pay attention to the liter-
ateness of writing and those who do not.

When using emoticons, paragraphemic communication imitates facial expressions,
which are other paralinguistic means [5, p.143].

One of the most important features of such chats is the use of emoji, emoticons, and
smileys in electronic communication. It is now impossible to imagine any electronic
text without them.

The emergence of smileys (smiley faces) dates back to 1963. An American insurance
company created a yellow smiley face logo to increase the motivation of its employees
and distributed it to them. In a short time, this drawing began to gain wide popularity
around the world. The artist Harvey Ball, who drew that smiley, earned $45 for his
work, because he did not officially patent it. On the other hand, the smiling :-) or sad :-(
faces used in typographic writings also gained their popularity with the development of
the Internet. The typographic smiley :-) was first used in electronic messaging in 1982
by employees of Carnegie Mellon University in Pittsburgh, USA, as a joke indicator.
This type of symbol was called an emoticon (https://en.wikipedia.org/wiki/Emoticon).
The word emoticon is a combination of the words emotion and icon (emotion + icon).
The word emoji is a combination of the Japanese words ‘“hieroglyph” and “image”.
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Emojis were created in 1999 by Shigitaka Kurita, an employee of DoMoCo. These emo-
jis were adopted by Unicode and were included in the iPhone keyboard in 2011.

The code for all emojis belongs to the Unicode Consortium, electronic devices all
over the world recognize and accept emojis. Although the first emoji users were young
people and teenagers, over time their popularity increased and began to attract all age
categories. There is even an emoji dictionary on the network, where each user can add a
description to the drawing [7].

Many surveys conducted around the world show that emojis are used more by people
under the age of 40 (about 69%). This is due to the fact that emojis are a new phenome-
non, like the Internet. In fact, in 2015, Oxford Dictionaries chose the emoji of tears of
joy as the word of the year. As a result, emojis have begun to become the universal lan-
guage of the new information age.

Emoticons have begun to have national characteristics since their first appearance.
Thus, while cheeky :-), :-(, )) emoticons are widely used in America and European
countries, horizontal emoticons were used more in Asian countries (- _-), zzz, > <, 0 _0).

A larger project was the mathematical modeling of emoji messages. At this time, 1.6
million messages in 13 European languages were analyzed in the X network (14). All
messages were divided into positive, neutral and negative signs evaluated by native
speakers. As a result, statistics on the use of emojis emerged. The acceptance of emojis
as a universal language determines that each emoji image conveys a stable emotional
meaning. However, using any emoji, such as a smiling or sad face, does not mean that
the person writing the text is laughing or sad at that moment. Unlike natural communi-
cation, where people express emotions by seeing each other, written communication is
always thoughtful and does not involve spontaneous reactions. Sometimes a user who is
experiencing mixed feelings puts an emoji at the end of the text so that it is more quick-
ly accepted by the recipient. On the contrary, an emoji with a sad face may be happy
because it can share his feelings.

T. Shnobelen, while studying the meaning of 28 emoticons among 3.8 million mes-
sages, notes the writing of emotions with or without a nose [3, p. 124]. According to
this approach, emoticons simply reflect the emotional state of the author, having an in-
teractive nature and determining the attitude of the author and readers to any expression.
The study showed that the messages of authors who added a “nose” to emoticons are
longer and, as a rule, do not contain grammatical errors and taboo words. The owners of
such posts were mainly representatives of the older generation. Due to their rich emo-
tional meaning, emojis are often used to convey emotions in online communication. Us-
ers usually use emojis more for positive messages, and less for sad or angry messages.
Emojis are used as a universal tool to convey sincerity, friendliness and clarity in cases
where words are not enough or seem dry. The communicative function of emoticons in
business communication around the world has been widely studied. The results of a
number of studies show that emoticons are used not as an expression of emotion, but
rather to indicate how the messages sent to the interlocutor should be understood. It
should be noted that emojis, mainly placed at the end of a sentence, perform the func-
tion of a kind of punctuation mark indicating the type of sentence. Emojis strengthen
expressive speech acts, but soften directive ones. With their help, a positive attitude be-
tween interlocutors is maintained.

D.Y. Zakharova notes that expressing emotions and feelings in writing requires a
certain amount of time and effort. New formal tools (emojis) pave the way for their
conclusion [4, p.126].
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After the pandemic forced most employees to work remotely, the role of emojis be-
gan to increase and strengthen. British Dr. Moitri Banerjee, a psychologist at the Uni-
versity of Chichester, suggests that remote workers can compensate for the loss of up to
93% of non-verbal signals from body language and intonation recommended using
more ideograms and emojis for. He noted that emojis help employees accurately "read"
the tone of an email. In cyberpsychology, emojis are considered quasi-verbal signs that
are ideal for conveying attitudes, emotions, and expressiveness in written communica-
tion.

Acting as small nonverbal cues, emojis help colleagues understand tone, social cues,
and subtle nuances. They fill in the gaps left by plain text, making messages easier to
interpret and reducing the risk of misunderstanding.

Emojis are not just decorative, they are also functional, helping to solve the follow-
ing problems:

- Conveying intent and emotion in text communication;

- Developing a common emotional language within teams;

- Reducing misunderstandings and maintaining psychological safety;

- Increasing participation and collaboration;

- Effectively expressing recognition and gratitude.

According to Adobe’s “Future of Creativity: 2022 Emoji Trend Report,” 73% of
people believe that emojis make them appear friendly, funny, or outgoing, which means
that emojis are not just text decoration, but also have a psychological impact.

By 2025, an estimated 92% of people will use emojis, indicating their widespread
use as a visual language. At the same time, the topic of “information through emoji” is
becoming increasingly relevant in business communication. The widespread use of
emojis means that using them in team chats, emails, and collaboration platforms is no
longer an option - it’s the norm.

A study by the Adaptivist Group reveals clear differences in emoji use across genera-
tions in the workplace (table).

Table 1

Generation Use at work Risk of misunderstanding
Gen Z 68% 43%
Millennialls 48% 32%
50+ 36% 20%

A survey of 10,000 employees in the US, France, Germany, India and Australia by
YouGov & Atlassian confirms this generational contrast: 65% of employees use emojis
to convey tone, 88% of GenZ find them useful, while only 49% of Baby Boomers and
GenX agree.

But despite their widespread use, a significant portion of professionals are wary: 65%
of employees admit to not using emojis at work for fear of being misunderstood.

62% of professionals believe emojis can boost team morale.

According to Adobe's US Workflow data, emoji users say they help them:

Share ideas quickly — 79%

Make more effective decisions — 62%

Reduce the number of meetings and calls — 47%

When asked why they use emoji in work emails, 56% said "to be friendly," but 26%
of recipients believe that using emoji in emails is a sign of unprofessionalism.
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This data shows that emoji can enliven and speed up communication, but excessive
or incorrect use can make messages seem too random.

While most of the above data refers to the United States and Western countries,
global emoji use is growing rapidly. For example, in a 2024 survey, 80% of Americans
reported being confused when interpreting emojis, highlighting that understanding them
is not guaranteed even in highly active markets.

Furthermore, as of September 2025, the total number of official emojis in the stand-
ard was 3,953, which is a sign of the expanding “dialects” in this digital language.

At the same time, psycholinguistic experiments of messages with and without emojis
show that participants who use emoji are more sociable and friendly [1]. Our personal
observations show that the emojis that each person uses most often in their correspond-
ence history are displayed at the beginning of all emojis, which are mainly emojis such
as a smiley face, heart, rose, eyeball, crying with joy, etc. It should be noted that mid-
dle-aged male users use emojis less often. The reasons for using emojis include the
transmission of emotions, laconicism, raising mood, reflecting context, and simplifying
communication.

In conclusion, we can note that in modern society, communication between people
takes place electronically. The main feature of electronic communication is the estab-
lishment of a connection close to natural contact. Therefore, the use of emojis is in-
creasing. Although they are not the universal language of the Internet community, they
play a major role in the interpretation of electronic texts. There is a tendency for emojis
to be used more often between close friends and relatives. In more serious, status-based
electronic communication, the use of emojis is rare. Emojis are not just for fun, but also
help people communicate more effectively.
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XAPAKTEPHBIE OCOBEHHOCTHU YMO/I3U KAK HEOTBEMJIEMOM YACTH
3JEKTPOHHOM KOMMYHUKAIIAU
H.H. Haruesa
HUncmumym azvikoznanusa um. Hacumu HAHA
baky, Azepbatioacan, nagiyevanigar8@gmail.com

3MO,[[31/I SABIAIOTCA OOHUM M3 BAXXHBIX 3JICMCHTOB COBpeMeHHOﬁ LIPI(I)pOBOﬁ KOMMYHUKAIIUH
n IIO6aBH$[}OT BMOHHOHaHBHBIfI TOH, BU3YAJIbHOCTH U BBIPA3UTCILHOCTh ITMCBMECHHOMY TCKCTY.
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Wx rnaBHas 0COOCHHOCTh — CIOCOOHOCTH TepeaBaTh UACH KPATKO, SICHO U OBICTPO. DMOI3U
JIOTIONTHSIFOT CJIOBA, & MHOT/IA M TIOJIHOCTBIO 3aMEHSIOT WX, JieNiasi OOIeHUe Npolle U MOHSATHEE.
XOTsI 3T CUMBOJIBI YHHBEPCATIBbHBI, OHU MOTYT HMETh Pa3HbIe 3HAUCHHS B Pa3HbIX KyJIbTypax.
OMOJI31 BBIPAKAIOT KaK 3MOIMU (pPafocThb, TPYCTh, YAUBICHHUE), TAK K OOBEKTHI, COOBITUS U CH-
tTyarmu. VX ucrons3oBanue 0oiiee pacipocTpaHeHo B HepopMaaTbHOM OOIIEHHH, HO OHHU TaKKe
UTPAIOT BYKHYIO POJIb B COLMAIBHBIX CETSAX M MapKeTHHTe. B TO ke BpeMsi SMOJ3M BIHSIOT Ha
CTPYKTYpPY S3bIKa, CO37]aBasi HOBYIO (POPMY KOMMYHHUKAIIUH U J1aBas UMIYJbC Pa3BUTHIO BU3Y-
aIbHOTO s13bIka. OJIHAKO Ype3MEepHOe WIIM HENpaBHIBLHOE WCIONB30BAaHHE MOXKET MPUBECTH K
HEeOTIOHUMaHHMIO. B 3aKiltoueHune, SMOI31 — 3TO COBPEMEHHOE CPEICTBO KOMMYHHKAIIUH, KOTO-
poe aenaeT MUCbMEHHOE oOIIeHue 0ojiee KHUBBIM, IMOLHOHATBHBIM U 3QQEKTUBHBIM, HO Tpe-
OyeT MpaBUIIBHOTO UCMOJIL30BAHUS.

Kniouesvie cnosa: sMon3u, NUQPPOBOH, dIMEKTPOHHAS KOMMYHHKAIWS, DKCIPECCHUsi, 00IIe-
CTBO.
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