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Language, culture and communication are an integral part of each person. People constantly travel and 

contact with each other. We want to tell about such a kind of dialogue as body language. Presently this 
way of nonverbal communication is very extensive. 

Body language is an important part of communication which can constitute 50% or more of what we 
communicate. If you wish to communicate well, then it makes sense to understand how you can (and 
cannot) use your body to say what you mean. 

Russians and Belarusians are a very demonstrative people, and some public physical contact is 
common. Hugs, backslapping, kisses on the cheeks and other expansive gestures are common among 
friends or acquaintances and between members of the same sex. 

Russians stand close while talking. 
Putting your thumb through your index and middle fingers or making the "OK" sign is considered very 

rude gestures in Russia. 
It used to be that the study ofbody language across cultures was an academic pursuit interesting but 

not really vital in the course of daily living. Now, however, with the process of globalization and greater 
exposure to diverse cultures, understanding differences in body language can have a huge impact on 
many aspects of work, business, and personal life. 

There are some examples of cultural differences. Cultural differences in body language may show up 
in a wide variety of ways, such as the amount of physical touch, the conversational distance between 
people, the interactions between same genders, the interactions between different genders, and the like. 

For example, some cultures are very expressive when it comes to physical touch. Think about Italy 
where a big hug and kiss on each cheek is considered a common and acceptable greeting, and then 
compare it to Japan where a proper greeting consists of a respectful bow and no touch at all. 

Personal space and comfort distances are very personal, of course, but they also are influenced by 
cultural expectations. In South America, for instance, personal space and comfort distances tend to be 
quite small. People stand very close to each other to talk, even when they don’t know each other very 
well. Go to the United States, though, and personal space becomes much larger; people are not as 
comfortable when others stand close to them, especially if they are not very well acquainted. 

One of the gestures of body language is eye contact. In the United States and Canada, intermittent eye 
contact is extremely important in conveying interest and attention. In many Middle Eastern cultures, 
intense eye contact between the same genders is often a symbol of trust and sincerity however, between 
opposite genders, especially in Muslim cultures, anything more than brief eye contact is considered 
inappropriate. Additionally, in Asian, African, and Latin American cultures, extended eye contact is 
considered a “challenge.” The Japanese tend to consider even brief eye contact uncomfortable. And, in 
some cultures, a woman should look down when talking to a man (thanks to thank Denise Gerdes, a 
former Peace Corps volunteer from Minnesota for that information). 

One of forms of display of body language is the touching. This is a big no-no. It may look okay, but 
you could be fooled. For example, did you know that in some sects of Judaism, the only woman that a 
man will touch in his lifetime is the woman he is married to? In Japan, Scandinavia, and England, 
touching is less frequent. In Latino cultures, touching is encouraged. This may not have a place in this 
article, but still interesting: never touch a person’s head. This can be religiously offensive. Really, when 
you are out networking, just don’t touch – except to shake hands. If you are comfortable, let the other 
person guide what is appropriate to them. 

Display of language of a body is expressed in smiles. Smiles are an important facial expression. They 
show interest, excitement, empathy, concern; they create an upbeat, positive environment. Smiles can, 
however, be overused. Often, men smile when they are pleased; women smile to please. You know which 
is the most powerful! 

Body language is reflected in a facial expression. A simple smile can make others feel more at ease 
where a frown can make people see that you are aggressive or unsure of something. We use facial 
expressions to get our points across in the right context. For example, your message would suffer if you 
were saying how angry you were with a huge smile. 
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Body language is an important aspect of any conversation skill people practise. People can interpret 
body signals better than they can talk most of the time. 

The two most important ideas taken away from this article are to know about these differences and 
treat others in the way you would like to be treated. Once again, the best policy is to let the other person 
lead the interaction if you are unsure. That way, you can never be wrong! 
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Die Massenmedien - das ist eine der wichtigsten gesellschaftlichen Institutionen, die nicht nur eine 
ausschlaggebende Auswirkung auf die Formierung von Anschauungen, sondern ebenso auf die Norm des 
Verhaltens ihrer Anhänger aufweist. Es handelt sich dabei um ein mächtiges Instrument der 
Beeinflussung und ein Mittel der Manipulation des gesellschaftlichen Bewusstseins[1]. 

 Durch das Kommentieren und Sich-Arrangieren mit einem Ereignis schaffen die Massenmedien 
moralische Normen, ästhetische Ansichten und Wertungen; oft zwingen sie den Leser sogar zu 
bestimmten Mustern der Wahrheitsrezeption, ob historisch, sozialpolitisch, psychologisch. Die Sprache 
der Medien zeigt dabei klare soziale Merkmale und eine Beeinflussung auf die sozialen, ökonomischen 
und kulturellen Lebensbereiche auf. 

Gewiß, wirken die Massenmedien wirken auf das Leben der Gesellschaft mit Hilfe einer Menge der 
Instrumente und der Aufnahmen ein. In der vorliegenden Arbeit wird das wichtigste und das 
Bedeutsamste hervorgehoben. Das ist die Medienlinguistik . 

Medienlinguistik und linguistische Medienanalyse sind Sammelbegriffe für 
sprachwissenschaftliche Ansätze zur Untersuchung von Massen- und Individualmedien. Ihre 
grundlegende Forschungsfrage lautet, wie die technischen und institutionellen 
Rahmenbedingungen der Medienkommunikation den Sprachgebrauch in Medientexten und -
gesprächen prägen. 

Spezifische Fragestellungen der Medienlinguistik betreffen: 
- die Auswirkung der technischen Einschränkungen von Presse, Radio, Fernsehen und 

Internet auf die Realisierung von Sprache; 
- die Beschreibung massenmedialer Darstellungsformen in ihren formalen und funktionalen 

Aspekten; 
- die Beziehung zwischen Sprachgebrauch und Zielgruppen der Medienkommunikation; 
- die Inszenierung von Mediengesprächen und das strategische Handeln ihrer Akteure; 
- die unterschiedliche Repräsentation von Wirklichkeit in den Massenmedien und ihre Rolle 

in der Konstituierung öffentlicher Diskurse; 
- das Verhältnis zwischen Medien und Sprachwandel, den Wandel des Sprachgebrauchs in 

den Medien sowie den Einfluss der Massenmedien auf den allgemeinen Sprachwandel[2]. 
Aus Sicht der Linguistik ist die Medienlinguistik eine Bindestrich-Disziplin, die sprachliche 

Strukturen bzw. kommunikative Prozesse in Bezug auf ihre medialen Zusammenhänge untersucht. 
Sie verbindet dabei Theorien und Methoden der empirischen Sprachwissenschaft, insbesondere der 
Text- und Soziolinguistik, mit Konzepten und Fragestellungen der Medienwissenschaften. Aus 
medienwissenschaftlicher Perspektive zeichnet sich Medienlinguistik durch ihre Einschränkung auf 
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